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WHAEKCU NOTPOLUAYKUX LIUIEHAY
CONSUMER PRICE INDICES

MHAeKc noTpolaykux umjeHa

YKynaH MHAEKC MOTpoLWaykmx uujeHa y Penybnnum Cpnckoj
y jaHyapy 2012. roauHe, y 0OAHOCY Ha NPeTX0AHM Mjecel, y npocjeky
je Buwm 3a 0,9%.

YKynaH MHAEKC MOTPOLWAYKMX UnjeHa BUWKM je 3a 2,6% Yy
oAHocy Ha jaHyap 2011. roavHe.

MocmaTtpaHo no ogjerbumMa HamjeHe notpowrbe (COICOP) y
jaHyapy 2012. rogumHe, y oaHocy Ha paeuembap 2011. roawHe,
WHAEKC oajerbka ankoxonHa nuha n ayBaH BULWK je 3a 7,9%, HAeKC
ofjerbka KOMyHuKaumje Buwu je 3a 4,4%, nHAeKC ofjerbka npeso3
BMWHK je 3a 0,9%, nHaekc opjerbka xpaHa u 6e3ankoxonHa nuha
BuwWwMK je 3a 0,6%, nHaekc ofjerbka CraHoBare BuwM je 3a 0,2%,
[OK Cy MHAEKCH oAjerbaka HamjewTaj u MokyhcTBO W 34paBCTBO
Buwn 3a 0,1%. WHpekcn opjerbaka obpa3oBarbe, pecTopaHu U
XOoTenn M ocTtana pobpa u ycnyre OCTanum Cy HenpoMujereHu.
MHpekc ogjerska oajeha n obyha Huxu je 3a 0,1%, AOK je MHAeKC
ofjerbka pekpeaumja n kyntypa Hwxm 3a 0,3%.

MHpekc noTpolayukmx ujeHa ca npuBpeMeHnM
yMamemuMa uuvjeHa y javyapy 2012. roguHe

MjepeHe nomohy wHAEeKca C MPUBPEMEHWUM YMarbersMMa
uMjeHa, noTpowayke unjeHe y Penybnuum Cpnckoj y jaHyapy 2012.
roavHe, y ogHocy Ha Aeuembap 2011. roamHe y npocjeky Cy Bulie
3a 0,8%.

Consumer Price Index

Total price index in Republika Srpska in January 2012, in
comparison with the previous month was 0.9% higher.

Total consumer price index was 2.6% higher in comparison
with January 2011,

According to COICOP divisions for January 2012, in
comparison with the previous month, the index of alcoholic
beverages and tobacco was 7.9% higher, the index of
communications was 4.4% higher, the index of transport was 0.9%
higher, the index of food and non-alcoholic beverages was 0.6%
higher, the index of housing was 0.2% higher, while the index of
furnishings and household equipment and the index of health were
0.1% higher. The indices of education, of restaurants and hotels and
of other goods and services remained the same. The index of
clothing and footwear was 0.1% lower, while the index of recreation
and culture was 0.3% lower.

Consumer Price Index with temporary reduction of
prices in January 2012

Measured with the help of index with temporary reduction of
prices, consumer prices in Republika Srpska in January 2012,
compared to December 2011, were 0.8% higher.

1.1. MHAEKCK NOTPOLUAYKNX LIMIEHA MPEMA KJITACUOUKALININA COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

3 8
S Hasvs 12012 12012 12012 12012 S
é XII 2011 12011 @ 2011 2010 'é Name

00 YKYMNHO 100,9 102,6 101,8 105,7 00 TOTAL

01 XpaHa u 6e3ankoxonHa nuha 100,6 102,8 100,6 106,2 01 Food and non-alcoholic beverages

01.01 |XpaHa 100,6 102,4 100,5 105,9 01.01 Food

01.02 |BesankoxonHa nuha 100,4 105,7 101,2 108,3 01.02 Non-alcoholic beverages

02 AkrioxonHa nuha n aysaH 107,9 108,8 108,2 116,8 02 Alcoholic beverages and tobacco

02.01 |AnkoxonHa nuha 99,5 100,1 99,6 101,7 02.01 Alcoholic beverages

02.02 |AOysaH 112,6 113,7 113,0 126,2 02.02 Tobacco

03 Ogpjeha v obyha 99,9 96,0 98,4 93,9 03 Clothing and footwear

03.01 |Opjeha 99,9 96,8 98,8 95,1 03.01 Clothing

03.02 |O6yha 100,0 94,5 97,7 91,5 03.02 Footwear

04 CraHoBaHbe, BOAQA, eNeKTpUYHa 100,2 102,3 106,3 109,2 04 Housing, water, electricity, gas and

eHepruja, NANH 1 ApYru eHepreHTy other fuels
04.01 |CraHapwHa 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Op jaHyapa 2011. roauHe noAaum cy axypvpaHu HOBUM CTPYKTypa NOTPOLUHe Ha 6a3n AHkeTe 0 NOTpoLWwH KM fAoMahuHcTaBa 13 2007. roamHe.
Since January 2011, data have been updated with the new structure of consumption based on the Household Budget Survey from 2007.
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1.1. M"HAEKCW NMOTPOLLUAYKINX LIMIEHA NMPEMA KNACU®UKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING COICOP (continued)

8 3
12012 12012 12012 12012 O
O 12012 12012 12012
5 gase XIL 2011 12011 2 2011 @ 2010 S Name
04.03 |OppxxaBarbe M norpasak cTambeHe 100,0 100,5 100,3 100,4 04.03 Maintenance and repair of the dwelling
jeamHuue
04.04 |CHabavjeBarbe BOAOM U Apyre 100,0 122,0 105,2 122,5 04.04 Water supply and miscellaneous
KOMYyHasnHe ynyre services related to the dwelling
04.05 |EnekTpuuHa eHepruja v apyru 100,2 100,3 108,0 109,7 04.05 Electricity, gas and other fuels
eHepreHTu
05 HajmewrTaj, nokyhcrso 100,1 101,7 101,1 102,2 05 Furnishings, household equjpment and
1 PenoBHO OApXKaBakbe routine maintenance of the house
05.01 |HamjewwTaj, nokyhcTBO, TENUCHK U 100,2 100,2 100,0 100,2 05.01 Furniture and furnishings, carpets and
fipyre NoAHe NpocTupke other floor coverings
05.02  |TekcTunHu npoussoaum 3a Kyhy 100,0 102,3 101,2 102,1 05.02 Household textiles
05.03  |KyhHu anapatu 99,9 99,7 100,0 99,5 05.03 Household appliances
05.04 |CrakneHo u ctonHo nocyhe n kyhHmu 100,0 100,0 100,0 100,1 05.04 Glassware, tableware and household
npvbop utensils
05.05 |Anatu v onpema 3a kyhy u BpT 100,0 103,1 101,9 103,9 05.05 Tools and equipment for house and
garden
05.06 |lMpowu3soam u ycnyre 3a pefoBHO 100,1 103,4 102,2 104,5 05.06 Goods and services for routine
oapxaBatbe kyhe household maintenance
06 3apaBcTBO 100,1 98,6 99,6 98,6 06 Health
06.01 MeanuUMHCKM Npon3BoAn 100,1 97,7 99,3 97,8 06.01 Mediical products
06.02  |3mpaBcTBeHe ycnyre, oCUM 100,0 100,0 100,0 100,0 06.02 Out-patient services
601HNYKMX
06.03  |BonHuuke ycnyre 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MpeBo3 100,9 106,9 102,3 110,6 o7 Transport
07.01 MNpeBo3Ha cpeacTsa 100,7 100,4 100,0 99,9 07.01 Vehicles
07.02 |YnoTpeba npeBO3HMX CpeAcTaBa 101,1 109,7 103,1 115,5 07.02 Use of personal transport equipment
07.03  |Ycnyre npeBo3a 100,0 101,1 100,9 101,0 07.03 Transport services
08 KomyHwukauwje 104,4 104,2 104,3 115,1 08 Communications
08.01 MowTaHcke ycnyre 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka u Tenedakc onpema 99,1 92,2 95,0 89,4 08.02 Telephone and telefax equijpment
08.03 |TenedoHcke n Tenedakc ycnyre 104,6 104,6 104,6 115,9 08.03 Telephone and telefax services
09 Pekpeauuja n kyntypa 99,7 99,8 99,4 99,7 09 Recreation and culture
09.01 |Ayavo-Bu3yenHa, cdoTtorpacdcka u 99,9 98,3 99,4 98,0 09.01 Audlio-visual, photographic and
nHdopMaTnyKa onpema informatfon processing equipment
09.02 |Ocrana TpajHa pobpa 3a pekpeaumnjy 100,0 100,0 100,0 100,0 09.02 Other major durables for recreation
N KyNTypy and culture
09.03 |Ocranv npeameTy 1 onpema 3a 99,9 100,8 100,3 101,4 09.03 Other recreational items and
pekpeauujy, BpT U KyhHU rbybuMum equipment, gardens and pets
09.04 |Ycnyre pekpeaumje v KynType 100,0 101,5 100,3 100,8 09.04 Recreational and cultural services
09.05 |HoBuHe, Kibure 1 NpMOOP 3a NUCarbe 100,0 99,9 99,9 100,0 09.05 Newspapers, books and stationery
09.06  |MyTHM apaH>XMaH 94,2 91,3 88,5 90,4 09.06 Package holidays
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1.1. "HAEKCW NMOTPOLLUAYKNX LIMIEHA NMPEMA KNACU®UKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING COICOP (continued)

o Q
9 - 12012 12012 12012 12012 S
S XII 2011 12011 @ 2011 @ 2010 S Name
10 Obpa3oBarbe 100,0 100,1 100,1 99,8 10 Education
10.01  |MpeAawKoncko N OCHOBHO 100,0 100,4 100,1 98,7 10.01 Pre-school and primary education
o6pa3zoBare
10.04 |YHuBep3WTeTCKO 0bpa3oBatbe 100,0 100,0 100,0 100,0 10.03 University education
10.05 |O6pa3zoBatbe Koje ce He aeduHULLE 100,0 100,3 100,2 100,3 10.05 Education not definable by level
npema H1Boy
11 PectopaHu 1 xoTtenu 100,0 100,7 100,3 101,0 11 Restaurants and hotels
11.01 |Yroctuterbcke ycnyre 100,1 100,9 100,3 100,4 11.01 Catering services
11.02 |Ycnyre cMjewwTaja 100,0 100,1 100,0 102,7 11.02 Accommodation services
12 Ocrtana pobpa u ycnyre 100,0 99,8 99,9 99,4 12 Other goods and services
12.01  |JluyHa mera 100,0 99,4 99,7 98,6 12.01 Personal care
12.03  |/lMyHu npeameTH 100,0 104,7 102,8 106,7 12.03 Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 101,2 100,1 101,2 12.07 Other services n.e.c.

1.2. MIHAEKC MOTPOLLUAYKMX LINIEHA CA MPUBPEMEHNM YMAHEHVMA LIMIEHA

CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES

o Q
8 12012 12012 12012 12012 8
o XII 2011 12011 @ 2011 @ 2010 3
O Q
00 YKYMHO 100,8 102,6 101,7 105,6 TOTAL 00

METOOJIOLLUKA OBJALUHEHA
AedmHuumja nHAEKCa NOTPOLUAYKUX LujeHa

MHpaekc  noTpowauvkux — uMjeHa  npeactas/ba  Mjepy
npocjeyHe npomjeHe umjeHa npoussoaa (poba u ycnyra) koje
pe3vaeHTHa AoMahuHCTBa Kynyjy paav 3ad0BO/bera  CBOjUX
NNYHKX noTpeba.

MHpekc  noTpowadkMx  uujeHa ca  NpUBPEMEHUM
yMatberbMMa uMjeHa je nocebaH BuMA WMHAEKCA MOTPOLLAYKUX
uMjeHa C TUM LWITO Ce KOA HEroBOr M3payvyHaBara Y3umajy y
0631p NpuBpeMeHa CHWXera LujeHa y cknagy ca Perynatneom EY
6poj 2602/2000.

HamjeHa

MHOeKC noTpowaykMx LujeHa KOpuUcTM ce Kao Mjepa
nHdbNauvje, Kao MHAMKATOP 3a OYyBare BPMjEAHOCTU KOA YyroBopa
C WHAEKCHWM Knaysynama, cnyxu kao paednatop duHanHe
noTpolutbe AoMahuHCTaBa M KOpPUCTU ce 3a ynopehuBakbe cTone
WHbNaumje ¢ Apyrum permoHnma.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices
s a unique index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index Is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is
used in inflation comparison between regions as well.
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O6yxBaTt

WHpekc notpowaykux umjeHa y Penybavum  Cpnckoj
u3payyHaBa Ce Ha OCHOBY pernpe3eHTaTMBHE SIMCTe NPou3BOAA KOjy Y
2012. rogmHn umHM 599 npoussopa. CBakor Mjeceua npuKyrba ce
Buue og 9 000 umjeHa no yHanpujen AedUHUMCAHOM Y30pKy
npoaajHux Mjecta v rpagosa.

- Neorpadckmn 0byxBar: UyjeHe ce NpuKyrn/bajy Ha Wwect
nokaumja (rpagosa): bawba Jlyka, BujerbmHa, [o6oj, WctouHo
CapajeBo, Mpujenop n Tpebumse.

- O6yxBaTt npowm3Boga: ob6yxBaheHuW cy HajBaxxHWju
npov3BOAM W YCryre Koje Kynyje pe3naeHTHO CTaHOBHMLLTBO
paan duHanHe notpowre. ObyxsaT fobapa u ycnyra peaoBHO
ce peBuaupa kako 6u ce ouyBana penpe3eHTaTUBHOCT NUCTe
npovssoga ¢ 0631poM Ha yKyce MoTpollaya U HhUXOBE HaBuKe Y
nornegy KynosuHe.

CHMMame umnjeHa

Cee uujeHe ce MpuKyr/bajy npema yTtBpheHoM pacnopeny
obunacka npoaaBHMUA M TpXHMLUA Koje cy oapeheHe kao Mjecta
CHMMara W npema jacHo AeduHUCAHUM cneundurkaumjama
npoussoga/ycinyre. CHUMaTe/bu Ha OCHOBY TUX WHGOpMaumja
caMoCTanHo 6vpajy KOHKpeTaH npou3sofd uunjy he uujeHy cHumaTtu
Ha ogpeheHOM npodajHOM MjecTy, Yy cKiagy ca KpuTepujeMm
HajnpozaBaHujer nponssoaa. Kako 6u ce ocurypano aa cHMMarersu
U3 Mjeceua y Mjecel CHUMajy LMjeHe UCTUX NpoM3BOAa, Te Kako 6u
ce MOrfio npaTuTW Koje npou3sBode CHUMaTerbu rnocMatpajy Ha
TepeHy, noTpebHO je Yy YMUTHUK YHWjETM CBe TpaxkeHe
KapaKTepucTvke npou3Bofa, Te WHdopMauuvje O eBeHTYalHuM
3aMjeHaMa YyKOMKO MX MMa. TakaB HauuH CHUMara omoryhyje
npahere npomjeHe KkpeTara umjeHa u3mehy ABa nepvoga Tj.
npahere AMHamMuke.

3a notpebe wHAeKca MOTPOWAYKMX LMjeHa, CHUMake
umjeHa ce BpwK crbeaehux aaHa y mjecewy:

- 3a MosbonpuBpeaHe Mpou3BoAe Koju ce npoaajy Ha
nujauama, umjeHe ce npuKynsbajy Asa nyra MjeCeyHo 1 TOo y NpBoj
n Tpehoj ceamunum y mjeceuy;

- 3a CBe OCTasie NpoM3BOAE LMjeHe ce y cknaay ca Baxehum
EBponckuM perynatvBama npuvKyrnsbajy jeaHom mjeceyHo (M3mehy 1. un
21. y Mjecely), C TUM Aa Ce HyXXHO OApXXaBa UCTU MHTepBan m3mehy
NpUKynbakba.

MoHpaepu

MoHaepy Koju Ce MpuMjersyjy 3a M3padyHaBake WHAEKCa
MOTPOLLIAYKUX LiMjeHa NpeacTaBrbajy CTPYKTYpY NPOCjeyHe NoTpoLLHe
fomahunHCTaBa, OAHOCHO MOKa3yjy penatuBHO Yydewhe opabpaHux
Npon3BoJa W YCiyra y YKYMnHOj NOTPOLLHU.

OcHOBHM uM3BOp MojAaTaka 3a u3pagy MoHAepa 3a
obpayyH MHAEKCa MOTPOLAYKMX UmMjeHa je AHKeTa O MOTPOLLHU
AoMahuHCTaBa. 3a M3padyHaBakbe MHAEeKCa NOTPOLIAYKMX LMjeHa
o4 jaHyapa 2011. roguHe npuMjemwyjy ce noHaepu Koju ce
6a3upajy Ha nogauuMa u3 AHKeTe O MOTPOLWHM AoMahuHCTaBa
n3 2007. roguHe. TlloHAaepu Cce cBake roavHe Kopuryjy c
KpeTareM LujeHa y NPeTXoAHOj roAnHM.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2012 consists
of 599 products. Each month more than 9 000 prices are collected in
accoraance with the defined sample of retail stores and citfes.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample consists of the most
important products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised in order to maintain the representative list of products,
and this is done in accordance with the cosumers' choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a concrete product for
which they will collect price at the specific place, in accordance with
the most sold product criterion. In order to ensure that price
collectors each month collect prices of the same products, and to
allow for monitoring the products for which prices are collected; it is
essential that price collectors fill in the quastionnaire on all
necessary characteristics of products, as well as information on
eventual substitutions, if there are any. This way of price collection
enables tracking price changes between two periods.

For the Consumer Price Index, price collection is handled
on the following days in a month.

- for agricultural products which are found at public
markets, prices are collected twice a month in the first and third
week of each month;

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1st and 21st
of each month), and the same defined schedule and process of
collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculating the Consumer Price Index
represent structure of average consumer spending, in other words
they are representation of chosen products and services in total
purchasing process.

The main source of data for calculating the weights for
Consumer Price Index is the Household Budget Survey. Since
January 2011, for calculating the Consumer Price Index the
weights used have been the ones based on the Household
Budget Survey from 2007. Each year weights are adjusted in
accoraance with price fluctuations of the previous year
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Knacudmkaumja

3a obpayyH MHAeKca NOTPOLAYKUX LMjeHa KOpUCTU ce
Knacudukaumja nuyHe noTtpowmre npema Hamjenu (Classification
of Individual Consumption by Purpose - COICOP), koja aujenu
npou3BoAe W ycnyre Ha ABaHAeCT OCHOBHUX OAjerbaka 3a Koje ce
n3payyHaBsajy UHAEKCHU.

Arperaumja

3a uHAEKC noTpolaykux uujeHa notpebHo je Hajnpuje
u3padyHaT enemeHTapHe uHAekce (MHAEKC Mpou3Boja) W
MHAEeKce penpeseHTaTUBHUX CTaBKWM Ha HMBOY rpagosa. lpu Tome
Ce Kao Mjepa cpeawe BpWUjedHOCTM KOPUCTU reoMeTpujcka
cpeavHa. ArperaTHM WMHAEKCM Ce HAKOH Tora Wu3padyHasajy
KopuwiTerweM Jlacnepose GopMyse 3a NMOHAEPUCAHY apUTMETUYKY
CpeAnHy NOYEBLUM Of HajHVDKEr HMBOA MHAEKCA pernpe3eHTaTuBHe
CTaBke A0 HMBOA YKyMHOr wuHAekca 3a Penybnuky Cpricky.
PecbepeHTHa 6a3a 3a n3pavyHaBame nHaekca je 2010. rogmHa.

Ocrane gedpuHuumje

Mpomsson: 6uno koja poba wnn ycnyra 3a SWYHY
MOTPOLUHY KOja ce MOXe KynuTu, rpynHU Hasue 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: MPOM3BOA HA HajHUXEM
HMBOY arperauuje 3a Koju ce MOXe MpounjeHUTV NoHAEP.

Crona npoMjeHe: cTona MpoMjeHe uujeHa y OAHOCY Ha
oapehexu (pecdepeHTHM) nepuoa.

CaonwTene npunpemMuna: bumbaHa Tewuh

M3paje Penybnuukm 3aBog 3a ctatuctuky, Penybnuka Cpnicka, barba
Jlyka, Bemka MnaheHosuha 124 - Ten. +387 51 332 700 -
[Op Pagmuna YunukoBuh, anpekTop - M3nasu mjeceyHo - Caonwretbe je
objaB/beHO Ha WHTepHeTy Ha agpecv: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpunnkom kopuwhewa nopataka ob6aBe3HO
HaBeCTU U3BOp

Classification

For calculating the Consumer Price Index the classification
of individual  consumption  (Classification of Individual
Consumption by Purpose - COICOP) is used, and this classification
divides products and services into twelve basic divisions for which
Indiices are calculcated.

Aggregation

7o calculate the Consumer Price Index, elementary indices
(product index) and indlices of representative items at the level of
towns must be calculated first. Here, geometric mean is used as a
measure of the average value. Afterwards, aggregate indices are
calculcated using the Laspeyres formula for weighted arithmetic
mean, beginning with the lowest level of indices of representative
items, to the level of total index for Republika Srpska. Reference
base period for calculating indices is 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item.: product on the lowest level of
aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific
(reference) period of time.
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