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WHAEKCU NOTPOLUAYKUX LIUIEHAY
CONSUMER PRICE INDICES

MHAeKc noTpollaykmux uujeHa

YKynaH MHAEKC NOTPOLIayKmX unjeHa y Penybnmum Cpnckoj y
anpuny 2012. roanHe, y 0QHOCY Ha NPETXOAHM Mjecel, Y Npocjeky je
HWxK 3a 0,9%.

YKynaH WHAEKC MNOTpOLaykux umjeHa suwm je 3a 2,0% y
oaHocy Ha anpun 2011. roavHe.

MNMocmaTtpaHo no ogjerbumMa HamjeHe notpowre (COICOP) y
anpuny 2012. roguHe, y ogHocy Ha MapT 2012. roguvHe, WHAEKC
ofjerbka npeBo3 BuLWK je 3a 0,9%, nHaeKC oajerbka ankoxonHa nuha
m gyesaH BuwK je 3a 0,7%, a wvHOEKCM ofjerbaka XpaHa M
6e3ankoxonHa nuha u 3gpaBctBO BMwKM cy 3a 0,1%. WHpekcm
oajebaka HamjewTaj M MokyRCTBO, KOMyHMKauuje, pekpeauunja u
KynTypa, obpa3oBarte M ocTana fobpa KW yciyre octanu cy
HenpoMujerbeHn. VIHAeKC oajerbka pectopaHn u XOTENn HWKKM je 3a
0,1%, vHpekc opjerbka oajeha n obyha Hwxm je 3a 0,6%, Ook je
WHAEKC oAjerbka cTaHoBake HWxK 3a 9,8%.

MHpaekc noTpollaykux uujeHa ca npuBpeMeHUM
yMamemuMa uvjeHa y anpuny 2012. roauHe

MjepeHe nomohy uHAeKca C MNpUBPEMEHWM YyMamerunMa
umjeHa, noTpowayke unjeHe y Penybnuum Cpnckoj y anpuny 2012.
roavHe, y ogHocy Ha mapt 2012. roauHe y MnpocjeKky Cy Huxe 3a
0,8%.

Consumer Price Index

Total consumer price index in Republika Srpska in April
2012, in comparison with the previous month, was 0.9% lower.

Total consumer price index was 2.0% higher in comparison
with April 2011.

By COICOP division, in comparison with the previous month,
index of transport in April 2012 was 0.9% higher, index of alcoholic
beverages and tobacco was 0.7% higher, while index of food and
non-alcoholic beverages and index of health were 0.1% higher. Index
of furnishings and household equipment, index of communications,
index of recreation and culture, index of education and index of other
goods and services all remained the same. Index of restaurants and
hotels was 0.1% lower, index of clothing and footwear was 0.6%
lower, while index of housing was 9.8% lower.

Consumer Price Index with temporary reduction
of prices in April 2012

Measured using the index with temporary reduction of prices,
consumer prices in Republika Srpska in April 2012, compared to
March 2012, were 0.8% lower.

1.1. MHOEKCK NOTPOLUAYKNX LIMIEHA MPEMA KJITACUOUKALININA COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

[ Q
8 MEENE V2012 IV 2012 IV 2012 I-IvV 2012 IV 2012 IV 2012 8
§ 11 2012 IV 2011 XII 2011 I-1v 2011 @ 2011 @ 2010 é Name
00 YKYMNHO 99,1 102,0 101,2 102,3 102,1 106,0 00 TOTAL
01 XpaHa n 6e3ankoxonHa nuha 100,1 100,4 102,4 101,6 102,4 108,1 01 Food and non-alcoholic
beverages
01.01 |XpaHa 100,1 100,1 102,6 101,3 102,5 108,0 01.01 Food
01.02 [be3ankoxonHa nuha 100,1 102,1 101,4 103,8 102,1 109,3 01.02 Non-alcoholic beverages
02 AknoxonHa nuha u 100,7 109,1 108,4 108,9 108,7 117,4 o2 Alcoholic beverages and
ayBaH tobacco
02.01 |AnkoxonHa nuha 100,2 99,7 99,2 100,0 99,4 101,4 02.01 Alcoholic beverages
02.02 |dysaH 100,9 114,5 113,6 113,9 114,0 127,3 02.02 Tobacco
03 Ogpjeha v obyha 99,4 95,9 98,0 95,8 96,5 92,1 03 Clothing and footwear
03.01 |Ogjeha 99,3 96,3 97,7 96,4 96,6 92,9 03.01 Clothing
03.02 |O6yha 99,5 95,0 98,7 94,6 96,4 90,4 03.02 Footwear
04 CraHoBam-e€, BOAa, 90,2 101,6 90,5 101,8 95,9 98,6 04 Housing, water, electricity,
eneKTpuYHa eHepruja, niavH gas and other fuels
W Opyrv eHepreHTu
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Og jaHyapa 2011. roanHe nofjaum Cy axxypupaHu HOBWUM CTPYKTypaMma noTpolure Ha 6a3n AHKeTe 0 NoTpoLHu goMahmHcTasa u3 2007. roauHe.
Since January 2011, data have been updated with the new structure of consumption based on the Household Budget Survey from 2007.
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1.1. M"HAEKCW NMOTPOLLUAYKNX LIMIEHA NMPEMA KNACU®UKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q
S - IV 2012 IV 2012 IV 2012 I-IvV 2012 IV 2012 v 2012 8
S I 2012 IV 2011 XII 2011 I-1V 2011 @ 2011 @ 2010 § Name
04.03 [OppxxaBare ¥ nornpasak 100,1 100,9 100,6 100,7 100,9 101,0 04.03 Maintenance and repair of the
cTambeHe jeanHuue awelling
04.04 |CHabavjeBarbe BOAOM U 100,0 108,4 100,0 112,8 105,2 122,5 04.04 Water supply and
[pyre KOMyHasHe ynyre miscellaneous services related
to the awelling
04.05 |EnektpuyHa eHepruja v apyru 86,3 100,8 86,6 100,6 93,3 94,8 04.05 Electricity, gas and other fuels
eHepreHT
05 HajmewTaj, nokyhcrteo 100,0 102,0 100,3 102,1 101,4 102,4 05 Furnishings, household
W PeaoBHO OApXKaBahe equipment and routine
maintenance of the house
05.01 |HamjewrTaj, nokyhcTso, 99,8 99,8 100,0 100,1 99,9 100,1 05.01 Furniture and furnishings,
Tenucu n apyre nogHe carpets and other floor
npocTupke coverings
05.02 |TekCTUnHM Npou3BOAM 3a 100,0 101,3 100,1 102,0 101,3 102,2 05.02 Household textiles
kyhy
05.03 |KyhHu anapatu 100,0 100,3 100,1 100,0 100,2 99,7 05.03 Household appliances
05.04 |CrakneHo v cTonHo nocyhe n 100,0 100,0 100,2 100,0 100,1 100,2 05.04 Glassware, tableware and
kyhHu npubop household utensils
05.05 |AnaTtv 1 onpema 3a kyhy u 100,3 103,4 100,5 103,2 102,4 104,4 05.05 Tools and equipment for
BpT house and garden
05.06 |lMpoussoam n ycnyre 3a 99,9 104,1 100,5 104,4 102,6 105,0 05.06 Goods and services for
penoBHO ofpxaBatrbe Kyhe routine household
maintenance
06 3apaBcTBO 100,1 99,7 100,3 99,1 99,8 98,8 06 Health
06.01 [MeguumHCKM NponsBoAU 100,2 99,5 100,5 98,5 99,7 98,2 06.01 Mediical products
06.02 |3ppaBcTBEHE YyCnyre, 0CMM 100,0 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
BOMHUYKMX
06.03 [BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MpeBo3 100,9 107,6 106,0 107,5 107,5 116,2 07 Transport
07.01 |MpeBo3Ha cpeacTsa 100,0 99,8 100,2 99,9 99,5 99,4 07.01 Vehicles
07.02 |Ynotpeba npeBo3HUX 101,2 109,5 107,4 110,0 109,6 122,7 07.02 Use of personal transport
cpeAacTasa equipment
07.03 |Ycnyre npeBo3a 100,4 107,5 106,2 104,3 107,2 107,3 07.03 Transport services
08 KomyHukaumje 100,0 104,3 104,4 104,3 104,3 115,1 08 Communications
08.01 [MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka 1 Tenedakc 100,0 92,5 98,9 92,3 94,8 89,1 08.02 Telephone and telefax
onpeMa equipment
08.03 |TenedoHcke n Tenedakc 100,0 104,6 104,6 104,6 104,6 115,9 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja n kyntypa 100,0 100,0 100,2 99,9 99,9 100,2 09 Recreation and culture
09.01 |Ayavo-BusyenHa, 99,8 98,8 99,6 98,6 99,1 97,7 09.01 Audio-visual, photographic
doTorpadcka n and information processing
MHdOopMaTUyKa onpema equipment
09.02 |Ocrana TpajHa gobpa 3a 100,2 100,2 100,2 100,1 100,2 100,2 09.02 Other major durables for
pekpeauujy u KynTypy recreation and culture
09.03 |Octanu npeameTu 1 onpemMa 99,3 100,5 99,6 100,7 100,0 101,1 09.03 Other recreational items and
3a pekpeauujy, BPT 1 KyhHK equipment, gardens and pets
TbybumMum
09.04 |Ycnyre pekpeauuje u kynType 100,0 101,5 101,5 101,5 101,8 102,3 09.04 Recreational and cultural
services
09.05 |HoBwHe, Ktbure v nNpubop 3a 99,9 99,9 100,0 99,9 99,9 100,0 09.05 Newspapers, books and
nucare stationery
09.06 |MyTHW apaH>xMaH 104,1 95,0 97,3 91,6 91,4 93,5 09.06 Package holidays
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1.1. MHAEKCW NMOTPOLLUAYKMX LIMIEHA NMPEMA KNTACU®UKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

é Hasus V2012 Iv 2012 IV 2012 I-IV 2012 Iv 2012 Iv 2012 é N
S 11 2012 IV 2011 XII 2011 I-IV 2011 @ 2011 @ 2010 S 2l
10 ObpasoBarbe 100,0 100,1 100,0 100,1 100,1 99,8 10 Education
10.01 |MpeawKoncko 1 0OCHOBHO 100,0 100,0 100,0 100,2 100,1 98,7 10.01 Pre-school and primary
o6pa3zoBare education
10.04 |YHuBep3uTeTCKO 06pazoBake 100,0 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |O6pasoBatbe koje ce He 100,0 100,3 100,0 100,3 100,2 100,3 10.05 Education not definable by
neduHMLLe npeMa HUBOY level
11 PecTopaHu 1 xoTenu 99,9 100,3 99,9 100,5 100,1 100,9 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,0 100,5 100,1 100,7 100,4 100,4 11.01 Catering services
11.02 |Ycnyre cmjewTaja 99,5 99,5 99,5 99,9 99,5 102,2 11.02 Accommodation services
12 Octana pobpa v ycnyre 100,0 100,5 100,5 100,1 100,4 99,9 12 Other goods and services
12.01 |JlnyHa mera 100,0 100,4 100,8 99,8 100,4 99,4 12.01 Personal care
12.03 |JInyHn npeameTtn 100,7 105,2 100,6 104,7 103,4 107,3 12.03 Personal effects n.e.c.
12.05 |Ocurypatbe 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,3 100,1 101,2 12.07 Other services n.e.c.
1.2. MHAEKC NOTPOLLUAYKMX LIMIEHA CA NPUBPEMEHUM YMAHEHUMA LIMIEHA
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES
é V2012 Iv 2012 Iv 2012 I-IV 2012 Iv 2012 IV 2012 §
é 111 2012 Iv 2011 XII 2011 I-IV 2011 @ 2011 @ 2010 §
00 | YKYINHO 99,2 102,0 101,2 102,4 102,1 106,0 TOTAL 00

METOOJIOLLUKA OBJALUHEHA
AedmHuumja nHAEKCa NOTPOLUAYKUX LMjeHa

MHpekc  noTpowaukux — uujeHa npeacrtaB/mba  Mjepy
npocjeyHe npomjeHe uujeHa npomssoda (poba u ycnyra) koje
pe3ngeHTHa AoMahuHCTBA Kynyjy paan 3afoBO/betba CBOjUX
NIMYHMX noTpeba.

MHaoekc  MOTpoWwaykMx  uujeHa ca  NpUBPEMEHUM
yMarberuMa LmjeHa je nocebaH BuA MHAEKCa NOTPOLLAYKUX LnjeHa
C TUM LWWTO Ce KOA HEroBOr M3payyHaBarba y3umajy y o63up
npuBpeEMEHa CHWKEeHA UMjeHa y cknagy ca Perynatveom EY 6poj
2602/2000.

HamjeHa

MHAeKC NOTpOWAyKuX UujeHa KOpUCTM Cce Kao Mjepa
uHbNaumje, Kao MHAMKATOP 3a OYyBake BPUjEAHOCTU KOA YroBopa
C WHAEKCHUM Knaysynama, Ciayxu kao pednatop @uHanHe
noTpowre AoMahMHCTaBa M KOPUCTU Ce 3a ynopehuBake cTone
uHdNaumje ¢ Apyrum permoHnma.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices is
a unigue index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions as well.
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O6yxBaTt

WMHpekc noTpowaudkmMx uujeHa y Penybnmum  Cpnckoj
u3payyHaBa Ce Ha OCHOBY perpeseHTaTUBHE IMCTe Npou3Boaa Kojy y
2012. roguMHn uvHKM 599 nmpoussopa. Ceakor Mjecela MpUKyr/ba ce
Buwe oA 9 000 umjeHa no yHanpujea aedrHMcaHOM Y30pKy npoaajHux
MjecTa 1 rpagosa.

- Feorpacckm obyxBar: UujeHe ce NpuKyrn/bajy Ha wect
nokaumja (rpaposa): bawa Jlyka, BujerbmHa, [060j, WcTouHo
CapajeBo, Mpujenop n Tpebumse.

- ObyxBat npousBopa: ob6yxBaheHM Ccy HajBaxHWju
npov3BOAM W yCnyre Koje Kynyje pe3sMaeHTHO CTAHOBHMLITBO
paan duHanHe notpowre. ObyxsaT Aobapa u ycnyra pefoBHO
ce peBuaMpa Kako 6y ce odyBana penpe3eHTaTUBHOCT NUCTE
npovssoga ¢ 063MpoM Ha yKyce NOTpoLlava U HMXOBE HaBUKe Y
nornegy KynosuHe.

CHMMame umnjeHa

Cee umjeHe ce npuKynybajy npema ytepheHoM pacnopeny
obunacka nmpogaBHULA M TpXHMUA Koje cy oapeheHe kao Mjecta
CHMMara MW npema jacHo AeduHUCaHUM cneundmkaumjama
npoussoga/ycinyre. CHMMaTe/bM Ha OCHOBY TuX WHdopMaumja
camocTanHo 6upajy koHkpeTaH mpou3soa uujy he umjeHy cHumaTu
Ha oapeheHOM npoaajHOM MjecTy, Yy CKIagy ca  KpuTepujeMm
HajnpozaBaHujer npouseofa. Kako 6u ce ocvrypano aa cHMMaTterbm
u3 Mjecela y Mjecel CHMMajy uMjeHe UCTUX Npou3BoAa, Te Kako bu
ce MOrfio MpaTUTU Koje MpoM3BOAE CHWMAaTe/bu nocMaTpajy Ha
TepeHy, MoTpebHO je Yy YMNUTHUK YHUjETM CBe TpaXeHe
KapaKTepucTVKe Mpou3BoAa, Te WHGopMauuje O eBeHTYanHuM
3aMjeHaMa YKOMMKO WX MMa. TakaB HauvMH CHUMMara omoryhyje
npaherwe npoMjeHe KpeTarwba uMjeHa u3mely ABa nepuopa Tj.
npahere AMHamMuke.

3a noTpebe uHAEKCa NOTPOLIAYKMX LMjeHa, CHUMare
umjeHa ce BpwK crbeaehux aaHa y mjecewy:

- 3@ nosbonpuBpeaHe MNpou3BOAE KOjU ce npoaajy Ha
nujauama, uMjeHe ce rnpukynsbajy Asa rnyta MjeCeyHo M TO Y NpBoj
n Tpehoj ceamunum y Mjeceuy;

- 3a CBe OCTasne Npov3BoAe LMjeHe ce y ckniagy ca Baxehum
EBponckum perynatviBama npuKynsbajy jeaHoM mjeceyHo (M3mehy 1. un
21. y Mjeceuly), C TYM Ja Ce HY)XHO OApXaBa UCTW MHTepsan uamehy
NpUKynbakba.

MoHpaepu

MoHaepy Koju Cce npuMjerbyjy 3a u3padvyHaBarbe WHAEKCA
MOTPOLLAYKMX LMjeHa NpeacTaBrbajy CTPYKTYpY MpoCjeyHe MOTPOLUHe
fomahunHCTaBa, OAHOCHO MoKasyjy penatmBHO Yydewhe ogabpaHux
npov3BoAa M yaiyra y YKYMHOj NOTPOLLH.

OCHOBHU U3BOP MoJaTaka 3a uspagy noHaepa 3a obpadyH
MHOEeKCa nOTpolAaykuxX UuujeHa je AHkeTa O noTpoLWHU
AoMahuHCTaBa. 3a M3padvyHaBarbe MHAEeKCa NOTPOLAYKMX LnjeHa
oA jaHyapa 2011. roauHe npuMjersyjy ce noHAepu Koju ce
6a3upajy Ha nogaunMa n3 AHKeTe O MOTPOLIHKN AoMahMHCTaBa M3
2007. roauHe. lNoHAepy ce cBake roAuHe Kopuryjy € KpeTamem
LMjeHa y NpeTxoAHOj roavHM.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2012 consists of
599 products. Each month more than 9 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample consists of the most
important products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised in order to maintain the representative list of products,
and this is done in accordance with the cosumers' choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a specific proauct for which
they would collect price at the specific place, in accordance with the
most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for
monitoring of products for which prices are collected, it is essential
that price collectors complete the questionnaire on all necessary
characteristics of products, as well as information on possible
substitutions, if there are any. This way of price collection enables
tracking of price changes between two periods.

For the Consumer Price Index, price collection is
conducted on the following days in a month:

- for agricultural products at public markets, prices are
collected twice a month in the first and third week of each month,;

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1st and 21st of
each month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.

Weights

Weijghts used for calculation of the Consumer Price Index
represent structure of average consumer spending, that is, they show
relative participation of chosen products and services in total
purchasing process.

The main source of data for calculation of weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index since January 2011 the
weilghts used have been the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.
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Knacudmkauuja

3a obpayyH MHOEKCa MOTPOLIAYKMX LMjeHa KOpUCTU ce
Knacudukauumja nuyHe notpowre npema Hamjenu (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npou3Bofe M ycnyre Ha [ABaHAeCT OCHOBHMX ofjerbaka 3a koje ce
n3payyHaBsajy UHAEKCHU.

Arperaumja

3a vMHAeKC NOTpoLaYkux uujeHa noTpebHo je Hajnpuje
n3payvyHaTn enemeHTapHe nHaekce (MHAEKC Npov3Boaa) U MHAeKCe
penpe3eHTaTUBHUX CTaBKM Ha HWBOY rpagoBsa. lpu Tome ce kao
Mjepa cpeare BpujedHOCTM KOpPUCTM reoMeTpujcka cpeaunHa.
ArperaTtHM MHAEKCM Ce HaKOH Tora M3padyHaBajy KOpWLLTEHEM
JlacnepoBe opMyne 3a nNoOHAEpUCaHy apuUTMETUYKY CpeauHy
MOYEBLUN Of HajHWKEr HUBOA MHAEKCA pernpe3eHTaTUBHE CTaBKe [0
HMBOA YKYMHOr nHaekca 3a Penybnuky Cpricky. PedepeHTHa 6a3a
3a u3padyHasarse nHaekca je 2010. roguHa.

Ocrane peduHnumje

Mpomseon: 6uno koja poba wnn ycnyra 3a JMYHY
NOTPOLLHY KOja ce MOXe KynuTu, rpynHu Hasue 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: NpPOM3BOA HA HAjHWKEM HWBOY
arperauuje 3a Koju ce MoXKe NnpouMjeHUTN NoHAEp.

Crona npoMjeHe: cTona npoMjeHe uujeHa y OgHOCY Ha
oapeheHu (pecdepeHTHM) nepuoa.

CaonwTene npunpemuna: bumbaHa Tewuh

M3paje Penybnnykm 3aBoa 3a ctatUCTUKy, Penybnuka Cpncka, bama
Jlyka, Berbka MnaheHosuha 124 - Ten. +387 51 332 700 -
Op Pagmuna Yuukosuh, anpektop - U3nasu MjeceyHo - CaonwTere
je objaB/beHO Ha WHTepHeTy Ha agpecu: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpunukom kopuwhewa nopataka ob6aBe3HO
HaBeCTU U3BOp

Classification

For calculating the Consumer Price Index it is also
necessary to use a classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary
to calculate elementary indices (product indices) and indices of
representative ftems at the level of towns first. For this, geometric
mean is used as a measure of average value. Aggregate indices
are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative
ftems, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific

(reference) perfod.
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