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WHAEKCU NOTPOLUAYKUX LIUIEHAY
CONSUMER PRICE INDICES

MUHAeKC NoTpoLIayKuX LuujeHa

YKynaH MHAEKC NOTPOLLaYKMX umjeHa y Penybnuum Cpnckoj y
jyny 2012. rogvHe, y OQHOCY Ha NPETXOAHW Mjecel, Y npocjeky je
HWxu 3a 0,4%.

YKynaH WHAEKC MOTPOWaAYkMX umjeHa Buwmn je 3a 1,6% y
oaHocy Ha jyn 2011. roguHe.

MocmaTtpaHo no ogjerbumMma HamjeHe notpouwrse (COICOP) y
jyny 2012. roanHe, y ogHocy Ha jyH 2012. roavHe, MHAEKC oAjerbaka
ankoxonHa nuha u pgyBaH Buwm je 3a 0,6%, wnHAeKC opjerbaka
pekpeaumja u KynTypa BuwwK je 3a 0,3%, AOK CY MHAEKCU oAjerbaka
pectopaHu U xotenu M ocTtana pobpa u ycnyre suwm 3a 0,1%.
WNHpeken ofjerbaka 34paBCcTBO, KOMYHUKaumje n obpasoBarbe ocTanm
Cy HenpomujereHn. MHaeKkc oajerbka ctaHoBake HuxM je 3a 0,1%,
MHAEKC ofjerbka HamjewTaj u nokyhctBo HuxM je 3a 0,2%, MHAEKC
ofjerka oagjeha n obyha Hwku je 3a 0,3%, nHAeKC ofjerbka nNpeso3
HWxM je 3a 0,7%, OoK je nHaeKkc oajerbka xpaHa u 6e3ankoxonHa
nuha Hmxu 3a 1,0%.

MHpekc noTpollaykux uujeHa ca npuBpeMeHuM
yMamemuMa umjeHa y jyny 2012, roguHe

MjepeHe noMohy wWHAEKCa C MPUBPEMEHUM YyMarberbuMa
uujeHa, noTpowadke uujeHe y Penybnuum Cpnckoj y jyny 2012.
roavHe, y ogHocy Ha jyH 2012. roagvHe y npocjeky cy Huxe 3a 0,5%.

Consumer Price Index

Total consumer price index in Republika Srpska in July
2012, in comparison with the previous month, was 0.4% lower.

Total consumer price index was 1.6% higher in comparison
with July 2011.

By COICOP division, in comparison with the previous month,
index of alcoholic beverages and tobacco in July 2012 was 0.6%
higher, index of recreation and culture was 0.3% higher, while index
of restaurants and hotels and index of other goods and services were
0.1% higher. Index of health, index of communications and index of
education all remained the same. Index of housing was 0.1% lower,
index of furnishings and household equijpment was 0.2% lower, index
of clothing and footwear was 0.3% lower, index of transport was
0.7% lower, while index of food and non-alcoholic beverages was
1.0% lower.

Consumer Price Index with temporary reduction
of prices in July 2012

Measured using the index with temporary reduction of prices,
consumer prices in Republika Srpska in July 2012, compared to June
2012, were 0.5% lower.

1. MHAEKCK NOTPOLUAYKKMX LIMIEHA MNMPEMA KJITACUDUKALIMIN COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP
o Q
8 BT VII 2012 VII 2012 VII 2012 I-VII 2012 VII 2012 VII 2012 8
§ VI 2012 VII 2011 XII 2011 I-VII 2011 @ 2011 @ 2010 é Name
00 YKYMNHO 99,6 101,6 99,9 102,0 100,7 104,7 00 TOTAL
01 XpaHa n 6e3ankoxonHa nvha 99,0 101,2 100,4 101,2 100,4 106,0 01 Food and non-alcoholic
beverages
01.01 |XpaHa 98,9 101,4 100,4 101,0 100,3 105,7 01.01 Food
01.02 |be3ankoxonHa nuha 99,5 100,2 100,5 102,5 101,2 108,4 01.02 Non-alcoholic beverages
02 AknoxonHa nuha u 100,6 109,0 109,0 108,7 109,3 118,0 02 Alcoholic beverages and
ayBaH tobacco
02.01 |AnkoxonHa nuha 100,9 100,0 100,0 99,7 100,2 102,2 02.01 Alcoholic beverages
02.02 |AysaH 100,4 114,1 114,1 113,9 114,5 127,8 02.02 Tobacco
03 Opjeha n obyha 99,7 96,5 97,2 96,0 95,7 91,3 03 Clothing and footwear
03.01 |Ogjeha 99,8 96,7 97,1 96,4 96,0 92,4 03.01 Clothing
03.02 |Obyha 99,4 96,0 97,3 95,1 95,1 89,1 03.02 Footwear
04 CraHoBakrbe, BoAa, 99,9 100,8 90,0 101,6 95,5 98,1 04 Housing, water, electricity,
enekTpuYHa eHepruja, niavH gas and other fuels
1 OpYru eHepreHTu
04.01 |CraHapvHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Og jaHyapa 2011. roavHe nogaum Cy axypupaHu HOBUM CTPYKTypaMma noTpoluke Ha 6a3un AHkeTe 0 NoTpoLwHKu goMahuHcTasa 13 2007. roauHe.
Since January 2011, data have been updated with the new structure of consumption based on the Household Budget Survey from 2007.
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1. "HAEKCW NOTPOLLAYKKX LINIEHA MPEMA KITACU®UKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q
8 Hasus VI 2012 VII 2012 VII 2012 I-VIT 2012 VII 2012 VII 2012 8
S VI 2012 VII 2011 XI12011 | I-VII 2011 @ 2011 @ 2010 § Name
04.03 |[OppxxaBare ¥ nornpasak 99,8 101,1 100,7 100,9 101,0 101,1 04.03 Maintenance and repair of the
cTambeHe jeanHuue awelling
04.04 |CHabavjeBarbe BOAOM U 100,0 101,3 100,0 109,1 105,2 122,5 04.04 Water supply and
fpyre KOMyHanHe ynyre miscellaneous services related
to the awelling
04.05 |EnexTpuyHa eHepruja n apyru 99,9 100,7 86,0 100,8 92,6 94,1 04.05 Electricity, gas and other fuels
eHepreHTu
05 HajmewrTaj, nokyhctso 99,8 101,6 100,1 102,0 101,2 102,3 05 Furnishings, household
W pefoBHO ofpXXaBake equipment and routine
maintenance of the house
05.01 |HamjewrTaj, nokyhcTBo, 100,0 99,9 100,1 100,0 100,0 100,2 05.01 Furniture and furnishings,
TenucK n apyre noaHe carpets and other floor
npocTupke coverings
05.02 |TeKCTWIHU NPOM3BOAM 3a 100,1 101,1 100,2 101,7 101,3 102,3 05.02 Household textiles
kyhy
05.03 |KyhHu anapatu 100,1 100,5 100,2 100,2 100,3 99,8 05.03 Household appliances
05.04 |CrakneHo u cTtonHo nocyhe n 100,1 100,1 100,1 100,0 100,1 100,2 05.04 Glassware, tableware and
kyhHu npubop household utensils
05.05 |AnaTtv 1 onpema 3a kyhy u 100,1 103,4 101,4 103,2 103,3 105,3 05.05 Tools and equipment for
BpT house and garden
05.06 |lMpoussoam n ycnyre 3a 99,3 102,9 99,7 103,9 101,8 104,1 05.06 Goods and services for
penoBHO ofpxaBsatbe Kyhe routine household
maintenance
06 3ppascTBO 100,0 100,3 100,5 99,5 100,0 99,0 06 Health
06.01 [MeavuMHCKM Npou3Boan 100,0 100,4 100,8 99,3 100,0 98,5 06.01 Mediical products
06.02 |3gpaBcTBEHE YyCnyre, OCMM 100,0 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
B60MHNYKNX
06.03 |BonHuuKe ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MpeBo3 99,3 102,8 101,9 105,9 103,3 111,7 o7 Transport
07.01 [MpeBo3Ha cpeacTsa 100,2 99,9 100,6 99,8 99,9 99,8 07.01 Vehicles
07.02 |YnoTtpeba npeBo3HUX 98,9 102,7 101,6 107,6 103,6 116,0 07.02 Use of personal transport
cpeAacTasa equipment
07.03 |Ycnyre npeBo3a 100,0 107,2 106,0 105,6 107,0 107,1 07.03 Transport services
08 KomyHukaumje 100,0 104,2 104,3 104,2 104,2 115,0 08 Communications
08.01 |[MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka 1 Tenedakc 100,0 91,0 95,5 91,5 91,5 86,1 08.02 Telephone and telefax
onpeMa equipment
08.03 |TenedoHcke u Tenedakc 100,0 104,6 104,6 104,6 104,6 115,9 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja n kynTtypa 100,3 99,3 100,5 99,7 100,2 100,4 09 Recreation and culture
09.01 |Ayavo-BusyenHa, 99,8 99,0 99,2 98,7 98,7 97,3 09.01 Audio-visual, photographic
cdoTorpadcka n and information processing
nHopMaTuyka onpema equipment
09.02 |Octana TpajHa Aobpa 3a 100,0 100,2 100,2 100,1 100,2 100,2 09.02 Other major durables for
pekpeauujy u Kyntypy recreatfon and culture
09.03 |Octanu npeameTu 1 onpemMa 100,2 100,1 99,6 100,5 100,0 101,1 09.03 Other recreational items and
3a pekpeauujy, BpT v KyhHu equipment, gardens and pets
TbybuMum
09.04 |Ycnyre pekpeauuje n Kyntype 100,0 101,5 101,5 101,5 101,8 102,3 09.04 Recreational and cultural
services
09.05 |HoBwHe, Ktbure 1 npubop 3a 100,0 99,8 100,0 99,9 99,8 100,0 09.05 Newspapers, books and
nucare stationery
09.06 |MyTHM apaH>xMaH 106,8 85,6 104,5 89,8 98,2 100,4 09.06 Package holidays
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1. "HAEKCK NOTPOLLAYKKX LINIEHA MPEMA KITACU®UKALIMIN COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q
8 MEENE VII 2012 VII 2012 VII 2012 I-VII 2012 VII 2012 VII 2012 8
§ VI 2012 VII 2011 XII 2011 I-VII 2011 ? 2011 ? 2010 § Name
10 O6pasoBatbe 100,0 100,1 100,0 100,1 100,1 99,8 10 FEducation
10.01 |MpeAwKoncko U OCHOBHO 100,0 100,0 100,0 100,1 100,1 98,7 10.01 Pre-school and primary
obpa3zoBare education
10.04 |YHuBep3uTeTcKo 0bpa3oBarbe 100,0 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |O6pasoBatbe koje ce He 100,0 100,3 100,0 100,3 100,2 100,3 10.05 Education not definable by
fedvHMWwe npeMa HUBOY level
11 PecTtopaHu 1 xotenu 100,1 100,1 100,1 100,4 100,3 101,0 11 Restaurants and hotels
11.01 |Yroctuterbcke ycnyre 100,1 100,3 100,3 100,6 100,5 100,6 11.01 Catering services
11.02 |Ycnyre cmjewrTaja 100,0 99,5 99,5 99,7 99,5 102,2 11.02 Accommodation services
12 OcTtana gobpa v ycnyre 100,1 100,9 100,8 100,4 100,7 100,2 12 Other goods and services
12.01 (NnuHa wera 100,2 101,1 101,2 100,2 100,8 99,8 12.01 Personal care
12.03 |JlnuHmn npeameTn 100,0 104,2 100,3 104,8 103,1 107,0 12.03 Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrane ycnyre 100,0 100,0 100,0 100,2 100,1 101,2 12.07 Other services n.e.c.
2. MHOEKC NMOTPOLLUAYKMX LUMIEHA CA NMPUBPEMEHUM YMAHEHUMA LIMJEHA
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES
o Q
8 VII 2012 VII 2012 VII 2012 I-VII 2012 VII 2012 VII 2012 8
g VI 2012 VII 2011 XII 2011 I-VII 2011 @ 2011 ? 2010 §
00 YKYMHO 99,5 101,5 99,8 102,0 100,7 104,6 TOTAL 00
METO4OJIOLWKA OBJALLUHEHA METHODOLOGICAL EXPLANATIONS
AeduHuumMja nHAEKCa NOTPOLUAYKMX LujeHa Defintion of Consumer Price Index
MHpekc  MOTpoWwaAuykux  uMjeHa npeacTtaB/ba  Mjepy Consumer Price Index represents a measure of average

npocjeyHe npomjeHe uujeHa npousBogda (poba u ycnyra) koje
pe3uaeHTHa AOMaNMHCTBa Kynyjy pagu 3afoBOsbetha  CBOjUX
NNYHKX noTpeba.

MHOoekC  MOTpoWwaykMx  uujeHa ca  NpUBPEMEHUM
yMamenunMa umnjeHa je nocebaH BMA MHAEKCa NOTPOLIAYKMX LinjeHa
C TUM LWTO Ce KOA HEroBor u3padyHaBaka y3umajy y ob3vp
npuBpeMeHa CHWKeHa UujeHa y cknagy ca PerynaTtveom EY 6poj
2602/2000.

HamjeHa

MHOeKC NOTpOLWAaykuX UuUujeHa KOpUCTM Cce Kao Mjepa
WHbNaumje, Kao MHAMKATOP 3a O4YyBake BPUjEAHOCTU KOA YroBopa
C WHAEKCHUM Knay3ynama, Cnyxu kao pgednatop ¢uHanHe
noTpowre AoMahuMHCTaBa M KOPUCTW ce 3a ynopehvBare cTone
WHbNaumje ¢ Apyrum permoHnma.

price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices is
a unique index of consumer prices, and it s calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
in inflation comparison between regions as well.
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O6yxBaTt

WMHpekc noTpowaudkmMx uujeHa y Penybnmum  Cpnckoj
“3padyHaBa Ce Ha OCHOBY perpe3eHTaTUBHE JIMCTE NPoM3BOAA KOjy Y
2012. roguHn uvHKM 599 nmpoussopa. Ceakor Mjecela MpuUKyr/ba ce
Bue of 9 000 umjeHa no yHanpujea AedrHUCaHOM Y30pKy npoAajHuX
MjecTa 1 rpagosa.

- Feorpadckm obyxBar: LujeHe ce NpuKyrn/bajy Ha wect
nokauyja (rpagosa): bawba Jlyka, BujersmHa, [o60j, WcTouHo
CapajeBo, Mpujenop n Tpebumse.

- ObyxBat npousBopa: obyxBaheHM cy HajBaxHUju
npov3BOAM W yCnyre Koje Kynyje pe3vMAeHTHO CTAHOBHMLUTBO
pagn uHanHe noTtpowre. ObyxBaT Aobapa u ycnyra pefoBHO
ce peBuaupa kako 6u ce odvyBana penpe3eHTaTUBHOCT SINCTe
npovssoga ¢ 063MpoM Ha yKyce NoTpollava U HMXOBE HaBUKe Y
nornegy KyrnosuHe.

CHuMame umjeHa

Cee umjeHe ce npuKynybajy npema ytepheHoM pacnopeny
obunacka npogaBHMLUA U TPXHMUA Koje Cy oapeheHe kao Mjecta
CHUMaa W npeMa jacHo AeduHUCAHUM cneumndmkaumjama
npoussoga/yciyre. CHMMaTe/bM Ha OCHOBY TuX WHdopMaumja
camocTanHo 6upajy KoHkpeTaH npou3eod uvjy he umjeHy cHumatu
Ha opapeheHOM nMpoaajHOM MjecTy, Yy CKIagy ca KpuTepujem
HajnpopasaHujer npouseoda. Kako 6u ce ocurypano ga cHUMaTersu
U3 Mjeceua y Mjecel CHMMajy UMjeHe UCTUX NpomM3BoAa, Te Kako tu
ce MOro npatuTn Koje npou3Bode CHUMAaTe/bW MnocMaTpajy Ha
TepeHy, MoTpebHO je Yy YMUTHUK YHUJETM CBe TpaXKeHe
KapakTepucTMke Mpous3BoAa, Te WHGOopMaumje O eBeHTYyanHUM
3aMjeHaMa YKOMMKO WX MMa. TakaB HauvMH CHUMMara omoryhyje
npaherwe npomjeHe KpeTarwba uMjeHa u3mehy ABa nepuoga Tj.
npahere AnHamMuke.

3a noTpebe uHAEKCa NOTPOLIAYKMX LMjeHa, CHUMare
umnjeHa ce BpwK crbeaehnx aaHa y mjeceuy:

- 3@ NosbonpuBpeaHe MNpOM3BOAE KOjU ce npopajy Ha
nujauama, uMjeHe ce rnpukynsbajy Asa rnyta MjeCeyHo M TO Y NpBoj
n Tpehoj ceamuum y Mjeceuy;

- 3a CBe ocTasie NpoM3BoAe LMjeHe ce y cklady ca Baxxehum
EBponckum perynatvBama npuKynsbajy jeaHoM mjeceyHo (M3mehy 1. un
21. y Mmjecely), C TM [a Ce HY>XHO ofpXasa WUCTW WHTepBan m3mehy
NpUKynbakba.

MoHaepu

MoHaoepy Koju Cce npuMjerbyjy 3a u3padvyHaBarbe WHAEKCa
MOTPOLLIAYKUX LMjeHa NpeacTaebajy CTPYKTYpY MPOCjeyYHe MOTPOLLH-e
AoMahnHCTaBa, OAHOCHO roKasyjy penatvBHO Yuewhe opabpaHux
Npon3BoJa W yCnyra y YKYMnHOj NOTPOLLHU.

OCHOBHM U3BOp MoAaTaka 3a uspagy noHaepa 3a obpadyH
MHAEeKca MOTPOllaykMX UujeHa je AHKeTa O MOTpOLHM
AoMahuHCTaBa. 3a u3padvyHaBarbe MHAeKCa NOTPOLIAYKMX LmnjeHa
oA jaHyapa 2011. roauHe npuMjeryjy ce noHAepu Koju ce
6a3upajy Ha nogaunmMa n3 AHKeTe O MOTPOLIHKU AOMahMHCTaBa u3
2007. roauHe. lMNoHaepu ce cBake roauHe KOpuryjy € KpeTamem
unjeHa y NpeTxoaHoj roamHu.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2012 consists of
599 products. Each month more than 9 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample consists of the most
important products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised in order to maintain the representative list of products,
and this is done in accordance with the cosumers' choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a specific product for which
they would collect price at the specific place, in accordance with the
most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for
monitoring of products for which prices are collected, it is essential
that price collectors complete the questionnaire on all necessary
characteristics of products, as well as information on possible
substitutions, if there are any. This way of price collection enables
tracking of price changes between two periods.

For the Consumer Price Index, price collection Is
conducted on the following days in a month:

- for agricultural products at public markets, prices are
collected twice a month in the first and third week of each month;

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1st and 21st of
each month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index
represent structure of average consumer spending, that is, they show
relative participation of chosen products and services in total
purchasing process.

The main source of data for calculation of weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index since January 2011 the
welghts used have been the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.
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Knacudpukaumja

3a obpayyH MHOEKCa MOTPOLIAYKMX LMjeHa KOpUCTU ce
Knacugwmkaumja nuyHe notpolwre npeMa Hamjenn (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npou3BoAe W ycrlyre Ha ABaAHAECT OCHOBHMX Ofije/baka 3a Koje ce
n3payyHaBsajy UHAEKCH.

Arperaumja

3a vHAEeKC NOTpoLaYkuX uujeHa noTpebHo je Hajnpuje
n3payyHaTn enemeHTapHe nHaekce (MHAEKC Npov3Boaa) U MHAeKce
penpe3eHTaTUBHUX CTaBKuM Ha HMBOY rpagoBsa. lpu Tome ce kao
Mjepa cpefHe BpUjeaHOCTM KOPUCTM reoMeTpujcka cpeaunHa.
ArperaTHM WHAEKCM Ce HAKOH Tora wu3payyHaBajy KopuLITeHeM
JlacnepoBe opMyne 3a noOHAEpUCaHy apuUTMETUYKY CpeauHy
MOYEBLUN Of HAjHWXKEr HMBOA MHAEKCA pernpe3eHTaTUBHE CTaBKe [0
HMBOA YKYNHOr uHaekca 3a Peny6nuky Cpncky. PedepeHTHa 6aza
3a n3pavyHaBarse nHaekca je 2010. rogmHa.

Ocrane peduHnumje

Mpomseon: 6uno koja poba wnn ycnyra 3a JMYHY
MOTPOLLHY KOja ce MOXe KynuTK, FpynHu HasmB 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: MpOM3BOA4 HA HajHWXEM HUBOY
arperauuije 3a Koju ce MoXe NpoLMjeEHNTM NoHAEp.

Crona npoMjeHe: cTona npoMjeHe uujeHa y OgHOCY Ha
oapeheHn (pecepeHTHM) nepuoa.

CaonwTere npunpemMuna: bumsaHa Tewuh
e-mail: biljana.tesic@rzs.rs.ba

Classification

For calculating the Consumer Price Index it is also
necessary to use a cdlassification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary
to calculate elementary indices (product indices) and indices of
representative items at the level of towns first. For this, geometric
mean is used as a measure of average value. Aggregate indices
are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative
items, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and

services.
Representative item: product on the lowest level of
aggregation for which the weight can be assessed.
Rate of change: rate of change of prices in a specific
(reference) period.

Prepared by: Biljana Tesic
e-mail: biljana.tesic@rzs.rs.ba
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