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CONSUMER PRICE INDICES

MHAaeKC NoTpowayKnx uujeHa

YKynaH vHAEeKC NOTPOLIaYKmX unjeHa y Penybnmum Cpnckoj y
centembpy 2012. roaguvHe, y OAHOCY Ha NpPeTXoAHM Mjecel, Yy
npocjeky je suwm 3a 0,8%.

YKynaH WHAEKC MOTpolaykux uujeHa suwm je 3a 2,5% vy
ofHocy Ha centembap 2011. roamHe.

MocMaTpaHo Mo ogjerbumMa HamjeHe notpowre (COICOP) y
centembpy 2012. rogvHe, y ogHocy Ha aBryct 2012. roamHe, nHaeKc
oaje/bka npeBo3 BUWKM je 3a 2,0%, WHAEKC opjerbka XpaHa W
6e3ankoxonHa nuha Buwwm je 3a 1,5%, nHaekc oajerbka obpasosane
BuLWM je 3a 0,9%, nHAeKC oajerbka ankoxosHa nuha n ayeaH BULWIK je
3a 0,2%, [JOK Cy vHAEeKCV opjerbaka HamjewTaj v MoKyRcTBO M
3apaBctBO BuWKM 33 0,1%. WHAeKcKM ofjerbaka CcTaHoBame W
KOMyHMKauuje ocTann cy HenpomujerseHn. WHaekecn opjerbaka
pecTopaHu u xoTenn n octana gobpa u ycnyre Hwxu cy 3a 0,1%,
nHaekc ogjerbka oajeha un obyha Hwxm je 3a 0,2%, OOK je MHAeKc
ofjerbka pekpeauuja n kyntypa Hwxm 3a 0,3%.

MHpekC noTpowaykux LujeHa ca npuBpeMEeHUM
yMamemuMa umjeHa y centembpy 2012. roguHe

MjepeHe nomohy wHAEKca C NPUBPEMEHUM YyMameHMMa
uujeHa, noTpowauke uujeHe y Penybnvum Cpnckoj y centembpy
2012. roaunHe, y ogHocy Ha asryct 2012. roamHe y npocjeky cy BuLue
3a 0,8%.
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Consumer Price Index

Total consumer price index in Republika Srpska in
September 2012, in comparison with the previous month, was 0.8%
higher.

Total consumer price index was 2.5% higher in comparison
with September 2011.

By COICOP division, in comparison with the previous month,
index of transport in September 2012 was 2.0% higher, index of food
and non-alcoholic beverages was 1.5% higher, index of education
was 0.9% higher, index of alcoholic beverages and tobacco was 0.2%
higher, while index of furnishings and household equijpment and index
of health were 0.1% higher. Index of housing and index of
communications all remained the same. Index of restaurants and
hotels and index of other goods and services were 0.1% lower, index
of clothing and footwear was 0.2% lower, while index of recreation
and culture was 0.3% lower.

Consumer Price Index with temporary reduction of
prices in September 2012

Measured using the index with temporary reduction of prices,
consumer prices in Republika Srpska in September 2012, compared
to August 2012, were 0.8% higher.

1. HAEKCK MOTPOLUAYKMNX LIMIEHA MPEMA KJTACU®UKALININ COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP
o Q
] Hasva 1X 2012 IX 2012 IX 2012 I-IX 2012 IX 2012 IX 2012 g
8 VIII 2012 IX 2011 XII 2011 I-IX 2011 @ 2011 @ 2010 8 Name
00 YKYMHO 100,8 102,5 101,1 102,0 101,9 105,9 00 TOTAL
01 XpaHa n 6e3ankoxonHa nuha 101,5 102,2 101,5 101,4 101,5 107,1 01 Food and non-alcoholic
beverages
01.01 |XpaHa 101,6 102,4 101,5 101,2 101,4 106,8 01.01 Food
01.02 |be3ankoxonHa nuha 100,8 101,2 101,4 102,2 102,2 109,3 01.02 Non-alcoholic beverages
02 AknoxonHa nuha u 100,2 109,6 109,4 108,9 109,7 118,4 02 Alcoholic beverages and
ayBaH tobacco
02.01 [AnkoxonHa nuha 100,6 101,7 101,2 100,0 101,4 103,4 02.01 Alcoholic beverages
02.02 |AysaH 100,0 114,1 114,1 114,0 114,5 127,8 02.02 Tobacco
03 Ogjeha n obyha 99,8 96,4 96,8 96,1 95,4 91,0 03 Clothing and footwear
03.01 |Opjeha 99,9 96,7 96,9 96,5 95,9 92,2 03.01 Clothing
03.02 |O6yha 99,5 95,7 96,6 95,3 94,4 88,5 03.02 Footwear
04 CraHoBatbe, BOAa, 100,0 100,3 90,4 101,4 95,8 98,5 04 Housing, water, electricity,
eneKkTpUYHa eHepruja, niavH gas and other fuels
N OpYrn eHepreHTn
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing

1) Oa jaHyapa 2011. roanHe nogaum Cy axxypupaHu HOBWUM CTPyKTypaMa NoTpoLlHe Ha 6a3n AHKEeTe 0 NMoTpoLHM AoMahmHcTaBa 13 2007. roavHe.
Since January 2011, data have been updated with the new structure of consumption based on the Household Budget Survey from 2007.
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1. "HAEKCW NOTPOLLAYKKMX LINIEHA MPEMA KITACU®UKALIMIN COICOP (HacTaBak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

a Q
S Hasvs IX 2012 IX 2012 IX 2012 I-IX 2012 1X 2012 IX 2012 8
S VII2012 | IX 2011 XII 2011 I-IX 2011 @ 2011 @ 2010 § Name
04.03 |OapxaBarbe 1 nonpasak 100,0 101,0 100,8 101,0 101,1 101,2 04.03 Maintenance and repair of the
ctambeHe jeanHuue awelling
04.04 |CHabpjeBarbe BOAOM U apyre 100,0 100,0 100,0 107,1 105,2 122,5 04.04 Water supply and
KOMYyHasnHe ynyre miscellaneous services
related to the dwelling
04.05 |EnekTpuuHa eHepruja u 100,0 100,3 86,5 100,7 93,1 94,6 04.05 Electricity, gas and other
[pYrn eHepreHTu fuels
05 HajmewrTaj, nokyhctso 100,1 100,2 100,0 101,6 101,0 102,1 05 Furnishings, household
1 pefoBHO ofp)KaBatbe equipment and routine
maintenance of the house
05.01 |HamjewwTaj, nokyhctso, 100,0 99,9 100,1 100,0 100,0 100,2 05.01 Furniture and furnishings,
Tenucu u apyre noaHe carpets and other floor
npocTupke coverings
05.02 |TekCTunHM Npou3Boau 3a 100,0 101,1 100,2 101,5 101,3 102,3 05.02 Household textiles
kyhy
05.03 |KyhHu anapatu 100,0 100,4 100,2 100,2 100,3 99,9 05.03 Household appliances
05.04 |CrakneHo u ctonHo nocyhe u 100,0 100,1 100,2 100,0 100,1 100,2 05.04 Glassware, tableware and
KkyhH1 npnbop household utensils
05.05 |Anatu v onpema 3a kyhy u 100,2 103,7 101,8 103,3 103,8 105,8 05.05 Tools and equipment for
BpT house and garden
05.06 |Mpowu3soamn u ycnyre 3a 100,3 99,2 99,2 102,9 101,2 103,5 05.06 Goods and services for
penoBHO oapxasare kyhe routine household
maintenance
06 3apaBcTBO 100,1 100,2 100,4 99,7 99,9 98,9 06 Health
06.01 |MeanumHCKM Npor3Boan 100,2 100,3 100,6 99,5 99,8 98,3 06.01 Mediical products
06.02 |3gpaBcTBeHe ycnyre, ocum 100,0 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
601HNYKMX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 Hospital services
07 MpeBo3 102,0 107,2 107,3 106,0 108,7 117,6 07 Transport
07.01 |MpeBo3Ha cpeacTea 100,0 99,7 101,0 99,8 100,3 100,1 07.01 Vehicles
07.02 |Ynotpeba npeBo3HMX 102,8 108,9 108,8 107,5 110,9 124,2 07.02 Use of personal transport
cpeacTasa equipment
07.03 |Ycnyre npeso3a 100,0 108,9 107,6 106,3 108,6 108,7 07.03 Transport services
08 KomyHukaumje 100,0 104,3 104,3 104,2 104,2 115,0 08 Communications
08.01 |MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka u Tenedakc 99,6 93,9 94,8 91,8 90,9 85,5 08.02 Telephone and telefax
onpema equipment
08.03 |TenedoHcke n Tenedakc 100,0 104,6 104,6 104,6 104,6 115,9 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja n kyntypa 99,7 100,1 100,1 99,7 99,8 100,1 09 Recreation and culture
09.01 |Ayavo-Bu3yenHa, 99,9 99,0 99,1 98,8 98,6 97,2 09.01 Audio-visual, photographic
doTorpadcka n and information processing
MHcopMaTHyKa ornpema equipment
09.02 |Ocrana TpajHa pobpa 3a 100,0 100,2 100,2 100,1 100,2 100,2 09.02 Other major durables for
pekpeauujy u Kyntypy recreation and culture
09.03 |Ocranv npeameTy U onpema 100,3 99,8 99,8 100,3 100,2 101,3 09.03 Other recreational items and
3a pekpeauujy, BPT 1 kyhHu equipment, gardens and pets
JbybumMumn
09.04 |Ycnyre pekpeauuje u 100,0 101,5 101,5 101,5 101,8 102,3 09.04 Recreational and cultural
KynType services
09.05 |HoBuHe, Khbure n npubop 3a 100,2 100,1 100,2 99,9 100,0 100,2 09.05 Newspapers, books and
nucare stationery
09.06 |MyTHWM apaHxXMaH 91,5 95,4 95,8 89,9 90,0 92,0 09.06 Package holidays
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CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

npocjeyHe npoMjeHe umjeHa npoussoga (poba w ycnyra) koje
pe3ngeHTHa pAomMahuHCTBa Kynyjy paau 3adoBOSberha CBOjUX
JIMYHMX noTpeba.

MHpoekc — moTpowaykMx — uujeHa  ca  NpUBPEMEHUM
yMarenunMa umjeHa je nocebaH B1A MHAEKCa NOTPOLLAYKMX LnjeHa
C TUM LITO Ce KOA HEroBor u3padvyHaBarba y3uMajy y o63up
npuBpeMeHa CHWxXeHa UujeHa y cknagy ca Perynatueom EY 6poj
2602/2000.

HamjeHa

MHaekc noTpowaykux LUujeHa KOpuUCTM ce Kao Mjepa
MH(Naumje, Kao MHANKATOP 3a OYyBarbe BPUjEAHOCTM KOA YroBopa
C WHOEKCHUM Knay3ynama, Cnyxu kao pednatop ¢uHanHe
noTpoLltbe AoMahnHCTaBa M KOpUCTU ce 3a ynopehuBare cTone
nHdnaumje c Apyrum permoHuma.

a Q
8 Hasus IX2012 IX 2012 IX 2012 I-IX 2012 IX 2012 IX 2012 8
§ VIII 2012 IX 2011 XII 2011 I-IX 2011 ? 2011 @ 2010 § Name
10 O6pasoBatbe 100,9 100,9 100,9 100,2 100,9 100,7 10 FEducation
10.01 (lMpeAawKoncKo 1 OCHOBHO 104,6 104,6 104,6 100,6 104,7 103,2 10.01 Pre-school and primary
obpazoBare education
10.04 |YHuBep3uTeTCKkO 06pa3oBarbe 100,0 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |ObpasoBatse Koje ce He 100,0 100,0 100,0 100,3 100,2 100,3 10.05 Education not definable by
nedvHuLLe npeMa HUBOY level
11 PectopaHu 1 xotenu 99,9 100,0 99,9 100,3 100,2 100,9 11 Restaurants and hotels
11.01 |YroctuTerscke ycnyre 100,0 100,3 100,2 100,5 100,5 100,6 11.01 Catering services
11.02 |Ycnyre cmjewTaja 99,6 99,1 99,1 99,6 99,1 101,8 11.02 Accommodation services
12 Octana pobpa u ycnyre 99,9 100,6 100,8 100,4 100,7 100,2 12 Other goods and services
12.01 |/MyHa Hbera 99,8 100,8 101,2 100,4 100,8 99,8 12.01 Personal care
12.03 [/lM4yHu npeameTn 99,9 101,0 100,2 104,0 103,0 106,9 12.03 Personal effects n.e.c.
12.05 |Ocurypatbe 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Octane ycnyre 100,0 100,0 100,0 100,1 100,1 101,2 12.07 Other services n.e.c.
2. MHOEKC NMOTPOLLUAYKMX LUMIEHA CA NMPUBPEMEHUM YMAHEHUMA LIMJEHA
CONSUMER PRICE INDEX WITH TEMPORARY REDUCTION OF PRICES
3 3
8 1X2012 IX 2012 IX 2012 1-IX 2012 IX 2012 IX 2012 &
é VIII 2012 IX 2011 XII 2011 I-IX 2011 @ 2011 @ 2010 8
00 | YKYMNHO 100,8 102,4 101,0 102,0 101,9 105,8 TOTAL 00
METO4OJIOLWKA OBJALUHEHA METHODOLOGICAL EXPLANATIONS
OedpnHnumja nHAaEKCa NOTPOLUAYKMUX LiMjeHa Defintion of Consumer Price Index
MHoekc  noTpowaukux — uvjeHa  npeacTtaB/ba  Mjepy Consumer Price Index represents a measure of average

price changes of products (goods and services) which consumers
buy for their personal needs.

Consumer Price Index with temporary reduction of prices is
a unique index of consumer prices, and it is calculated using
temporarily lowered prices, in accordance with the EU regulation
No. 2602/2000.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used
In inflation comparison between regions as well.
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O6yxBaTt

MHpekc noTpowaukmx uujeHa y Penybnuvum  Cpnckoj
M3payyHaBa Cce Ha OCHOBY perpe3eHTaTUBHE SIMCTe Npou3BoAa Kojy Y
2012. rogvHn unHKM 599 npomssoaa. Ceakor Mjeceua npukyr/ba ce
Buwe o 9 000 umjeHa no yHanpujea aAecyHUCAHOM Y30pKy MpoaajHuX
MjecTa 1 rpagosa.

- Feorpadckm o0byxBaT: LmjeHe ce NpuKyn/bajy Ha Lwect
nokaumja (rpagosa): bawa Jlyka, BujerbmHa, [o60j, WctouHo
CapajeBo, Mpujenop n Tpeburbe.

- ObyxBat npousBopa: o0b6yxBaheHuW Cy HajBaxHUju
npou3BOAM W YC/yre Koje Kynyje pe3vaeHTHO CTaHOBHMLLTBO
pagu duHanHe notpowre. ObyxsaT Aobapa u ycnyra peaoBHO
ce peBuaMpa kako 6u ce ouvyBana penpe3eHTaTUBHOCT NNUCTE
npoussofa C 063MpoM Ha yKyce MoTpollaya U HKXOBE HaBuKe Y
norneay KynosuHe.

CHMMame unjeHa

Cee uMjeHe ce npuKyrnsbajy npema ytBpheHOM pacrnopeny
obunacka npofaBHMLA@ M TPXHMLUA Koje cy ogpeheHe kao Mjecta
CHMMarba M npemMa jacHo AeduHUCaHUM cneundurkaumjama
npoussopa/ycnyre. CHMMaTerbh Ha OCHOBY TWX WH(OpMaumja
camocTanHo 6upajy koHkpeTaH npowssoa uujy he umjeHy cHumatu
Ha ogpeheHoM npoaajHOM MjecTy, Yy CKiagy ca KpuTepujem
HajnpozdaBaHujer npov3eoda. Kako 6u ce ocvrypano aa cHMMarterbm
13 Mjecela y Mjecel, CHMMajy UMjeHe UCTMX NPoM3BOAa, Te kako 6u
ce MOrjo npatuTM Koje Mpou3BOAE CHUMaTesbM nocMmaTpajy Ha
TepeHy, noTpebHO je Yy VYNWUTHUMK YHUjEeTM CBe TpaXKeHe
KapakTepucTvke npou3BoAa, Te WHdbopMaumje O eBeHTyanHuM
3aMjeHaMa YKOMMKO WX MMa. TakaB HauMH CHWMarba omoryhyje
npaherwe npoMjeHe KpeTatba UMjeHa w3mely Aea nepuopa Tj.
npahere aAMHaMuke.

3a notpebe uvHAEKCA MNOTPOWAYKUX UMjeHa, CHUMare
umjeHa ce Bpwu crbegehnx gaHa y mjecewy:

- 3a Mos/bOMpuBpeAHe Mpou3BOAE KOjU ce npoaajy Ha
nujauamMa, uMjeHe ce npukynsbajy Asa rnyta MjeceyHo 1 TO Y NpBoj
n Tpehoj ceamnum y mjeceuy;

- 3a CBe OCTasnie Npou3BoAe LmjeHe ce y cknagy ca Baxehum
EBponckuMm perynatviBamMa npuyKynsbajy jeaHoM mjeceuHo (uamehy 1. m
21. y mjecelly), C TUM Aa Ce Hy)XHO OAp>XaBa WCTU MHTepBan uamehy
NpYKyM/bakba.

MoHaepu

MoHaepy Koju ce npuMjerbyjy 3a u3padyHasarse MHAEKCa
NOTPOLLIAYKUX LMjeHa MpeacTaB/bajy CTPYKTYpy MpOCjeYHe MOTpOLLH-E
fomahuHCTaBa, OOHOCHO rMokasyjy penatvBHO Ydyewhe opabpaHux
Npov3BoAa W yaiyra y YKYNHOj NOTPOLUHK.

OCHOBHM 13BOp MojaTtaka 3a uspagy noHaepa 3a obpayyH
MHOEeKca MnoTpoWayknMxX UuujeHa je AHKkeTa O noTpoLWHK
AoMaNuHCTaBa. 3a M3padvyHaBake MHAEKCA NOTPOLAYKMX LUnjeHa
oa jaHyapa 2011. roavHe npuMjewyjy ce noHaepu Koju ce
6a3upajy Ha nogauuMa n3 AHKeTe O MOTPOLWHM AOMahMHCTaBa u3
2007. roauHe. MoHaepu ce cBake roavHe Kopuryjy C KpeTamem
LuujeHa y NpeTxoaHoj roauHu.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2012 consists of
599 products. Each month more than 9 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six
locations (cities): Banja Luka, Bijjeljina, Doboj, Istocno Sarajevo,
Prijedor and Trebinje.

- Product Sample: Sample consists of the most
Important products and services which residents buy for their
final spending needs. Sample of goods and services is regularly
revised in order to maintain the representative list of products,
and this s done in accordance with the cosumers' choice and
their shopping habits.

Price Collection

All prices are collected in accordance with already defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a specific product for which
they would collect price at the specific place, in accordance with the
most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for
monitoring of products for which prices are collected, it is essential
that price collectors complete the questionnaire on all necessary
characteristics of products, as well as information on possible
substitutions, if there are any. This way of price collection enables
tracking of price changes between two periods.

For the Consumer Price Index, price collection is
conducted on the following days in a month:

- for agricultural products at public markets, prices are
collected twice a month in the first and third week of each month;

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1st and 21st of
each month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index
represent structure of average consumer spending, that is, they show
relative participation of chosen products and services in total
purchasing process.

The main source of data for calculation of weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index since January 2011 the
weilghts used have been the ones based on the Household Budget
Survey from year 2007. Each year weights are adjusted in
accordance with price fluctuations of the previous year.
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Knacudmkaumja

3a obpayyH MHAeKca MOTPOWAYKMX LMjeHa KOpuCTU ce
Knacudukauuja nuuHe notpowme npema Hamjenm (Classification of
Individual Consumption by Purpose - COICOP), koja aujenu
npoussoAe W yc/iyre Ha ABaHaeCT OCHOBHMX ofjesbaka 3a Koje ce
M3payyHaBajy MHAEKCH.

Arperaumja

3a uHAeKC MOTPOLIAYKMX LuMjeHa MoTpebHo je Hajnpuje
n3payvyHaTn enieMeHTapHe uHaekce (MHAEKC Npou3BoAa) U MHAEKCE
penpe3eHTaTUBHUX CTaBKW Ha HMBOY rpafosa. [pn Tome ce Kao
Mjepa cpeare BpPWjeQHOCTM KOPUCTU reoMeTpujcka cpeavHa.
ArperaTtHM MHAEKCUM Ce HaKOH Tora W3padyHasajy KopuLLTEeHeM
Nlacnepose dopMyne 3a noHAEpUCaHy apUTMETUUKY CpeavHy
NOYEBLUN OA HAajHWKEr HMBOA MHAEKCA penpe3eHTaTUBHE CTaBKe A0
HMBOA YKyMHOr uHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a
3a uspavyHaBarbe nHaekca je 2010. roguHa.

Ocrane gedpuHuumje

Mpomsson: 6uno koja poba wnu ycnyra 3a AWYHY
NOTPOLLHbY KOja ce MOXe KynuTW, rPYNHW Ha3ue 3a pobe u ycnyre.

Penpe3seHTaTMBHa cCTaBKa: MpoOM3BOA HA HajHWXKEM HUMBOY
arperauuje 3a Koju ce MoXe NpounjeHnTN NoHAEp.

Crona npoMjeHe: cTona npoMjeHe uujeHa y OAHOCY Ha
oapehenu (pedepeHTHU) nepuoa.

CaonwrTerse npunpemuna: burbaHa Tewwnh

e-mail: biljana.tesic@rzs.rs.ba

M3paje Penybnunukn 3aBoa 3a cTaTuCTMKy, Penybnuka Cpncka, banba
Jlyka, Berbka MnaheHosuha 124 - Ten. +387 51 332 700 -
Op PagMuna Yuukosuh, aupekTop - U3nasm MjeceuHo - CaonwTerbe
je objaB/beHO Ha WHTepHeTy Ha agpecu: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpunukom kopuwhewa nogataka o6aBe3HO
HaBeCTH U3BOp

Classification

For calculating the Consumer Price Index it is also
necessary to use a classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary
to calculate elementary indices (product indices) and indices of
representative fitems at the level of towns first. For this, geometric
mean is used as a measure of average value. Aggregate indices
are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative
ftems, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific

(reference) period.
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