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MHAOEKCHU NMOTPOLUAYKUX LWIMIEHA
CONSUMER PRICE INDICES

YKynaH MHAEKC NOTpoWaYknxX umjeHa y Penybnavum Cpnckoj y
MapTy 2013. roauHe, y OAHOCY Ha NPeTXOAHW Mjecel, y npocjeky je
Buwm 3a 0,1%.

YKynaH MHAEKC MOTPOLAYKMX umjeHa Buwm je 3a 0,4% y
oaHocy Ha MapT 2012. roauHe.

MNMocmaTpaHo no ogjerbumMa HamjeHe notpowne (COICOP) y
mMapTy 2013. roauHe, y oaHocy Ha debpyap 2013. roguHe, UHAEKCH
ofjerbaka pekpeauuja U KynTypa u octana aobpa u ycnyre BuLW Cy
3a 0,5%, nHaekc oajerbka ankoxonHa nvha v ayBaH BuwwwM je 3a 0,3%,
MHAEKC oajerbka xpaHa v 6esankoxonHa nuha suwwm je 3a 0,2%, A0K
je vHpekc ofjerbka pectopaHu u xotenn suwmn 3a 0,1%. WHaekcu
ofjerbaka 34paBCTBO, KOMyHWMKauuje M obpasoBarbe OCTanu Cy
HenpomujerseHn. WHaekcn opjerbaka HamjewTaj M nokyhcTBo w
npeBo3 HWxu cy 3a 0,1%, nHaekc ogjerbka oajeha u obyha HwxK je
3a 0,3%, 00K je nHAEKC oajesbka ctaHoBare Hxu 3a 0,4%.

Total consumer price index in Republika Srpska in March
2013, in comparison with the previous month was 0.1% higher.

Total consumer price index was 0.4% higher in comparison
with March 2012.

By COICOP division, in comparison with the previous month,
index of recreation and culture and index of other goods and services
in March 2013 were 0.5% higher, index of alcoholic beverages and
tobacco was 0.3% higher, index of food and non-alcoholic beverages
was 0.2% higher, while index of restaurants and hotels was 0.1%
higher. Index of health, index of communications and index of
education all remained the same. Index of furnishings and household
equipment and index of transport were 0.1% lower, index of clothing
and footwear was 0.3% lower, while index of housing was 0.4% lower.

1.1. M"HAEKCK MOTPOLUAYKKX LIMJEHA MPEMA KITACU®UKALININ COICOP

CONSUMER PRICE INDICES ACCORDING TO COICOP

o Q
8 Hasus 111 2013 111 2013 111 2013 1-111 2013 111 2013 111 2013 8 e
o 112013 111 2012 X1l 2012 1-111 2012 @ 2012 @ 2010 §
O
00 YKYMHO 100,1 100,4 100,6 101,0 101,4 107,5 00 TOTAL
01 XpaHa n 6e3ankoxonHa nuha 100,2 1016 1013 102,2 1023 109.8 01 Food and non-alcoholic
beverages
01.01 |XpaHa 100,3 102,0 101,4 102,7 102,7 110,0 01.01 Food
01.02 |BesankoxonHa nuha 99,7 98,7 100,5 99,0 99,2 107,8 01.02 Non-alcoholic beverages
02 |AknoxonHa nuha u aysaH 100,3 106,1 104,2 105,7 105,0 1236 | % Aleoholic beverages and
tobacco
02.01 |AnkoxonHa nuha 100,1 102,0 100,1 101,4 100,8 103,2 02.01 Alcoholic beverages
02.02 |fdysaH 100,4 108,1 106,3 107,9 107,1 136,4 02.02 Tobacco
03 Opjeha n obyha 99,7 91,6 94,4 91,5 92,6 84,9 03 Clothing and footwear
03.01 |Ogjeha 99,9 93,1 95,0 92,8 93,8 87,2 03.01 Clothing
03.02 |O6yha 99,4 88,5 93,0 89,0 90,0 80,4 03.02 Footwear
04 CraHoBarbe, BOAA, eNeKTpuyHa 04 Housing, water, electricity,
eHepruja, NAnH 1 Apyru 99,6 100,6 100,0 100,8 105,8 110,0 gas and other fuels
eHepreHTu
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing
04.03 Oup)KaBal-t_,e 1 nonpasak 100,0 1006 1005 1008 1005 1015 04.03 Ma/ntgnance and repair of the
cTambeHe jeanHuue awelling
04.04 |CHabpjeBarbe BOAOM U apyre 04.04 Water supply and
KOMYHarsnHe ynyre 100,0 104,7 103,3 104,7 104,6 128,2 miscellaneous services
related to the dwelling
04.05 |EnekTpuyHa eHepruja n apyru 99,5 100,1 99,5 100,4 107,5 109,9 04.05 Electricity, gas and other
eHepreHTn fuels
05 HamjewTaj, nokyhctso u 99,9 99,5 100,1 99,6 99,8 101,9 05 Furnishings, household
penoBHO oApXaBake equipment and routine
maintenance of the house
05.01 |HamjewrTaj, nokyhcTtBo, Tenucu 99,9 99,8 100,1 99,8 99,9 100,0 05.01 Furniture and furnishings,
W gpyre nogHe npocTmpke carpets and other floor
coverings
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1.1. "HAEKCK MOTPOLLAYKUX LIMJEHA NMPEMA KITACU®UKALININ COICOP (HactaBak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o Q
8 e 111 2013 111 2013 111 2013 1-111 2013 111 2013 111 2013 g
o 112013 111 2012 X1l 2012 I-111 2012 @ 2012 @ 2010 8 Name
o
05.02 |TekCTunHM NponsBoaM 3a Kyhy 99,8 100,3 100,1 100,4 100,2 102,5 05.02 | Household textiles
05.03 |KyhHu anapatu 100,0 99,9 100,1 100,0 99,9 99,6 05.03 Household appliances
05.04 |CraknieHo u cTonHo nocyhe u 100,0 100,5 100,3 100,5 100,5 100,7 05.04 Glassware, tableware and
KyhHW npubop household utensils
05.05 |Anatu u onpema 3a kyhy v BpT 100,1 102,2 101,4 102,3 101,5 106,5 05.05 Tools and equipment for
house and garden
05.06 |[Mpou3soau 1 ycnyre 3a 99,8 98,1 99,8 98,4 99,0 103,0 05.06 Good’s and services for
pefoBHO oapxaBatbe Kyhe routine household
maintenance
06 3apaBcTBO 100,0 100,4 100,0 100,4 100,2 99,1 06 Health
06.01 |MeaMUMHCKM NpoM3BOAM 100,1 100,7 100,0 100,7 100,3 98,6 06.01 Medical products
06.02 |3apaBCTBEHE yCnyre, ocuM 100,0 100,0 100,0 100,0 100,0 100,0 06.02 Out-patient services
60THUUKMX
06.03 |BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 MNpeBo3 99,9 98,7 100,6 100,7 99,7 113,6 07 Transport
07.01 |MpeBo3Ha cpeacTea 100,0 100,4 99,6 100,1 99,9 99,7 07.01 Vehicles
07.02 |Ynotpeba npeBO3HMX 99,8 97,8 101,0 100,0 99,3 118,6 07.02 Use of personal transport
cpeacTasa equipment
07.03 |Ycnyre npeBo3a 100,0 101,6 100,0 105,5 101,8 108,7 07.03 Transport services
08 KomyHukauuje 100,0 99,9 100,0 99,9 100,0 115,0 08 Communications
08.01 ([MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka u Tenedakc 101,9 94,4 100,4 93,8 97,1 84,2 08.02 Telephone and telefax
onpema equipment
08.03 |TenedoHcke u Tenedakc 100,0 100,0 100,0 100,0 100,0 115,9 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja n kyntypa 100,5 100,9 101,0 100,8 100,9 101,0 09 Recreation and culture
09.01 |Ayavo-Bu3yenHa, 99,8 98,1 99,8 98,2 98,6 96,0 09.01 | Audio-visual, photographic
doTorpadcka n nHpopmaTmuka and information processing
onpema equipment
09.02 |Ocrana TpajHa pobpa 3a 100,0 100,7 100,0 100,7 100,5 100,7 09.02 Other major durables for
pekpeauujy n Kyntypy recreatfon and culture
09.03 |Octanv npeameTy U onpeMa 3a 100,1 100,9 100,8 100,8 101,3 102,7 09.03 Other recreational items and
pekpeaumjy, BPT U KyhHu equipment, gardens and pets
JbybumMumn
09.04 . 101,9 102,0 102,0 101,8 102,3 104,4 09.04 Recreational and cultural
Ycnyre pekpeauuje u Kyntype ;
services
09.05 |HoBuHe, Khbure 1 Npubop 3a 100,0 100,9 100,9 100,9 101,0 101,0 09.05 | Newspapers, books and
nucare stationery
09.06 |MyTHW apaHxMaH 99,9 102,1 99,6 102,7 98,2 91,6 09.06 | Package holidays
10 ObpasoBatrbe 100,0 101,5 100,6 101,3 101,2 101,3 10 Education
10.01 |lMpealKoncko 1 0OCHOBHO 100,0 107,8 103,1 106,7 106,2 106,4 10.01 Pre-school and primary
obpa3zoBare education
10.04 |YHMBep3WUTETCKO 06pa3oBaHe 100,0 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |Obpa3zoBarbe Koje ce He 100,0 100,0 100,0 100,0 100,0 100,3 10.05 Education not definable by
nedvHuLLe npeMa HUBOY level
11 PectopaHu n xotenu 100,1 99,9 100,0 99,9 100,0 100,9 11 Restaurants and hotels
11.01 |YrocTuTerbcke ycnyre 100,1 100,2 100,0 100,2 100,1 100,7 11.01 Catering services
11.02 |Ycnyre cmjewTaja 100,0 99,0 99,8 99,0 99,5 101,6 11.02 Accommodation services
12 Octana pgobpa v ycnyre 100,5 100,6 100,3 100,8 100,5 100,6 12 Other goods and services
12.01 |/lnyHa wera 100,8 100,9 100,4 101,1 100,7 100,2 12.01 Personal care
12.03 |/InyHu npeameTn 100,0 100,9 100,5 100,8 100,5 107,5 12.03 Personal effects n.e.c.
12.05 |Ocurypame 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Octane ycnyre 100,0 100,0 100,0 100,0 100,0 101,2 12.07 Other services n.e.c.
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METOOJIOLIKA OBJALLUHEHA

AedmHuumja nHAEeKca NOTPOLIAYKMX LiMjeHa

MHaekc noTpoluadkux unjeHa npeacrae/ba Mjepy npocjeuHe
npomjeHe umjeHa npoussoga (poba wu ycnyra) koje pesuaeHTHa
AoMahuHCTBa Kynyjy paau 3a40Bosberba CBOjUX SIMYHMX NoTpeba.

HamjeHa

MHaekc noTpowayvkMx LUujeHa KOpUCTM Cce Kao Mjepa
nHdnauvje, Kao MHANKATOP 3a OYyBaHe BPUjEAHOCTU KOA YroBopa C
WHOEKCHUM Kay3ynama, CnyXu kao aednatop GuHanHe noTpoLLHe
AoMahuHCTaBa M KOPUCTU ce 3a ynopehusarbe cTone uHdnaumje ¢
APYrMM pernoHuma.

O6yxBaTt

WHpekc  noTpowaukmx uvjeHa y  Penybrmum  Cpnckoj
“3padyHaBa Ce Ha OCHOBY peripe3eHTaTMBHE SIMCTE Mpou3BoAa Kojy y
2013. roguHy 4mHM 599 npoussoga. CeBakor Mjecela NpYKyr/ba ce
Buwe oa 9 000 umjeHa no yHanpujen AedUHUCAHOM Y30PKy NpoaajHuUX
Mjecta 1 rpagosa.

- Feorpacckn 06yxBaT: UMjeHe ce MpUKYN/bajy Ha LwecT
nokauvja (rpaposa): barba Jlyka, bujerbuHa, [Ooboj, WcTouHo
Capajeso, MNpujenop n Tpebumse.

- O6yxBat npousBopa: ob6yxBaheHu cy HajBaXHWju
NPOM3BOAM U YCNyre Koje Kynyje pe3vaeHTHO CTAaHOBHWLLTBO paau
(uHanHe noTpowre. ObyxBaT gobapa W ycnyra peaoBHO ce
peBMaMpa kako 6uM ce ouyBana penpeseHTaTUBHOCT JiUCTe
npou3Bofa C 063MpoM Ha yKyce MoTpollaya M HMXOBE HaBUKE Yy
norneay KynoBuHe.

CHMMame uujeHa

CBe uujeHe ce npuKyrn/bajy npema yTspfHeHoM pacnopeny
obunacka npogaBHMUA@ M TPXHMUA Koje Cy oppeheHe kao Mjecta
CHUMaka M npemMa jacHoO AeduHUCAHUM cneundmkaumjama
npoussoga/yciyre. CHMMaTe/bh Ha OCHOBY TWUX MH(oOpMaumja
camocTanHo 6upajy KoHkpeTaH npoussoa uujy he umjeHy cHUMaT Ha
ogpeheHoM npogajHoM  MjecTy, Yy cCkiagy ca  KpuTepujem
HajnpoaaBaHujer npouseoga. Kako 6u ce ocurypano Aa CHUMaterbu
u3 Mjecela y Mjecel; CHUMajy UumjeHe UCTUX Npou3BOoAa, Te Kako 6u ce
MOr/I0 NpaTUTW KOje MPOM3BOAE CHUMATE/bW MOCMaTpajy Ha TepeHy,
NnoTpebHO je Yy YNWTHWK YHWUjETU CBe TpaXKeHe KapaKTepucTvke
npoussoga, Te nHdopMaumje 0 eBeHTyasHUM 3aMjeHaMa YKOMMKO MX
uma. TakaB HauMH cHuMara omoryhyje npaherbe npomjeHe kpeTarba
umnjeHa usmehy Asa neproaa Tj. npaherse AnHaMuKe.

3a notpebe nHAEeKCa NOTPOLLAYKMX LiMjeHa, CHAMarbe LmnjeHa
ce BplmM crbeaehux AaHa y Mjecedy:

- 3@ No/bOMNpuBpeAHe MNpoM3BOAE KOjU ce npogajy Ha
nujauama, umjeHe ce nNpukynsbajy Asa nyta MjeceyHo v To y NpBoj U
Tpehoj ceammum y Mjeceuy;

- 3a cBe OCTane Mpou3BoAe LMjeHe ce y ckiagy ca Baxehum
EBponckuM perynatvBamMa npukyr/bajy jegHoM mjeceuHo (u3mehy 1. u
21. y mjecely), C TUM Ja Ce Hy>HO ofpXaBa WCTU WHTepBan usmehy
NpUKYr/bakba.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price
changes of products (goods and services) which consumers buy for
their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as
an indicator of values of contracts with index clauses, and it also
serves as a deflator of final consumer purchasing power. It is used in
inflation comparison between regions as well.

Sample

In Republika Srpska, Consumer Price Index calculation is
based on the respresentative list of products, which in 2013 consists of
599 products. Each month more than 9 000 prices are collected in
accordance with defined sample of retail stores and cities.

- Geographic Sample: prices are collected on six locations
(cities): Banja Luka, Bijjeljina, Doboj, Istocno Sarajevo, Prijedor and
Trebinje.

- Product Sample: Sample consists of the most important
products and services which residents buy for their final spending
needs. Sample of goods and services is regularly revised in order
to maintain the representative list of products, and this is done in
accordance with the cosumers' choice and their shopping habits.

Price Collection

All prices are collected in accordance with previously defined
schedule of stores and specifications of products/services. Based on
these information, price collectors choose a specific product for which
they would collect price at the specific place, in accordance with the
most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for
monitoring of products for which prices are collecteqd, it is essential
that price collectors complete the questionnaire on all necessary
characteristics of products, as well as information on possible
substitutions, If there are any. This way of price collection enables
tracking of price changes between two periods.

For the Consumer Price Index, price collection is conducted
on the following days in a month:

- for agricultural products at public markets, prices are
collected twice a month in the first and third week of each month,

- for all other products, in accordance with important EU
regulations, prices are collected once a month (between 1st and 21st of
each month), and the same defined schedule and process of collecting
these prices are strongly ensured and repeated.
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MoHpepu

MoHaepn Kkoju ce npuMjerbyjy 3a M3padyHaBarbe WHAEKCA
MOTPOLIAYKMX LiMjeHa NpeacTae/bajy CTPyKTYpy MpocjedHe MOTpOoLUH-e
AoMahMHCTaBa, OOHOCHO MoOKasyjy penatvBHO Yyuewhe ogabpaHmx
npou3BoAa 1 yaiyra y YKYMHOj NOTPOLUHU.

OCHOBHM M3BOp NoaaTaka 3a uspagy noHaepa 3a obpadyH
MHAEKCa MOTPOLIAYKMX uMjeHa je AHKeTa O MOTPOLHM
AoMahuHCTaBa. 3a M3padvyHaBare MHAEKCa MOTPOLLAYKMX UujeHa
o4 jaHyapa 2011. roaMHe npuMjemyjy ce noHAepu Koju ce
6a3npajy Ha nogaumMa m3 AHKETe O MOTPOLWHN foMahunHCTaBa U3
2007. roguHe. loHAepn ce CBake roAvMHe KOpuryjy € KpeTarem
uujeHa y NnpeTxoaHoj roavHu.

Knacudpukaumja

3a obpadyH MHAeKca MOTPOLWAYKMX LMjeHa KOpuCTu ce
Knacudukaumja nuyHe notpolwrbe npema Hamjenn (Classification of
Individual Consumption by Purpose - COICOP), koja Aaujenu
npou3BoAe W yciyre Ha ABaHAeCT OCHOBHWX Ofjerbaka 3a koje ce
n3pavyHasajy UHAEKCK.

Arperaumja

3a MHOeKC MOTPOLAYKMX UuMjeHa noTpebHo je Hajnpuje
u3padyHaTu enemeHTapHe uHgekce (MHAEKC nNpou3Boda) M uHAaekce
penpe3eHTaTBHUX CTaBKW Ha HWBOY rpafosa. [lpu ToMe ce Kao
Mjepa cpearwe BpujeaHOCTM KOPUCTW reoMeTpujcka cpeavHa.
ArperaTHM WHOEKCUM Ce HAKOH Tora W3payyHaBajy KOpWLLTEHEM
Jlacnepoee dopmMyne 3a noHAepucaHy apuUTMETUYKY CPeauHy
MOYEBLUN Of, HAjHUXKEr HMBOA MHAEKCA penpe3eHTaTUBHE CTaBke [0
HMBOA YKYNHOr nHaekca 3a Penybnuky Cpncky. PedepeHTHa 6a3a 3a
u3payvyHaBare nHaekca je 2010. roguHa.

Ocrane peduHuumje

MpousBoa: 6uno koja poba WM yciyra 3a JIMYHY
NOTPOLLHY KOja Ce MOXe KynWUTU, FPYMHM Ha3uB 33 pobe u ycnyre.

PenpeseHTaTMBHA CTaBKa: MpOM3BOA4 HA HajHUXKEM
HMBOY arperaumje 3a Koju Ce MOXe MpOoLMjEHUTM MOHAEP.

Crona npoMmjeHe: cTona npoMjeHe unjeHa y ogHOCy Ha
oapeheHun (pedepeHTHM) nepunoa.

CaonwTene npunpemunna: bumsara Tewwuh
e-mail:biljana.tesic@rzs.rs.ba

M3paje Penybnuukm 3aBoa 3a ctatuctuky, Penybnuka Cpncka, barba
Jlyka, Bermbka MnaheHosuha 123 - Ten. +387 51 332 700 -
[Op PagMuna Ymukosuh, aupekTop - M3nasn MjeceyHo - CaonwTere je
objaB/beHO Ha WHTepHeTy Ha apgpecu: www.rzs.rs.ba - E-mail:
stat@rzs.rs.ba - Mpunukom kopuwhewa nopataka obasBe3HO
HaBecTH U3Bop

Weights

Weights used for calculation of the Consumer Price Index
represent structure of average consumer spending, that is, they show
relative participation of chosen products and services in total purchasing
Process.

The main source of data for calculation of weights for
Consumer Price Index is the Household Budget Survey. For
calculating the Consumer Price Index since January 2011 the
weights used have been the ones based on the Household Budget
Survey from year 2007. Each year welghts are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it Is also
necessary to use a classification of individual consumption
(Classification of Individual Consumption by Purpose - COICOP),
which divides products and services into twelve basic divisions for
which indlices are calculcated.

Aggregation

For calculating the Consumer Price Index, it is necessary
to calculate elementary indices (product indices) and indices of
representative items at the level of towns first. For this, geometric
mean is used as a measure of average value. Aggregate indices are
then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative
items, towards the level of total index for Republika Srpska. Basis
of reference for calculating the index is year 2010.

Other definitions

Product: any kind of product or service for personal
consumption which can be bought; group name for products and
services.

Representative item: product on the lowest level of
aggregation for which the weight can be assessed.

Rate of change: rate of change of prices in a specific
(reference) period.
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