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WHAEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH uHgekc noTpoluadkux uujeHa y Penybnmuum Cprickoj, y centembpy
2022. ropnHe y 0aHOCY Ha NPETXOAHM Mjecell, Buwwy je 3a 1,0%.

Y opHocy Ha cenTtembap 2021. roguHe, yKynaH WHOEKC NOTPOLLAYKUX LimjeHa
y npocjeky je Buwm 3a 16,1%.

MocmatpaHo no opjersumma HamjeHe notpoltse (COICOP) y centembpy
2022. roguHe y ogHocy Ha asryct 2022. roguHe, uHaekc ogjerbka Opjeha u obyha
BULM je 3a 3,7%, MHOEKC ofjerbka XpaHa u 6esankoxonHa nuha Buwm je 3a 1,7%,
nHAekc oajerbka CtaHosarbe BuLLK je 3a 1,3%, uHaekc opjerbka KomyHukavmje Buwm
je 3a 0,7%, wHpekc opjerbka Hamjewrtaj u nokyhcteo Buww je 3a 0,6%, mHAEKC
opjerbka Pekpeauuja v kyntypa Buwm je 3a 0,4%, nHoekcn ogjerbaka Pectopahu u
xotenu u Mpeso3 BuwwM cy 3a no 0,2%, OOk je uHAekc opjerbka Octana pobpa u
ycnyre Buwm 3a 0,1%. WHoeken opjerbaka AknoxonHa nuha v gysaH, 34paBCTeO U
O6pa3oBatbe OCTanm Cy HeMPOMMjEHEHN.

1. UHOEKCW NOTPOLIAYKMX LINJEHA NMPEMA KNACU®UKALIIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in September 2022, in
comparison with the previous month, was 1.0% higher.

Compared to September 2021, total consumer price index was on average
16.1% higher.

By COICOP divisions, in September 2022, compared to August 2022, Index
of Clothing and footwear was 3.7% higher, index of Food and non-alcoholic beverages
was 1.7% higher, index of Housing was 1.3% higher, index of Communication was
0.7% higher, index of Furnishings, household equipment and routine maintenance of
the house was 0.6% higher, index of Recreation and culture was 0.4% higher, index of
Restaurants and hotels and index of Transport were 0.2% higher, and index of Other
goods and services was 0.1% higher. Index of Alcoholic beverages and tobacco, index
of Health and index of Education remained unchanged.

é Haavs 1X 2022 1X 2022 1X 2022 l-1X2022 | 1X2022 | 1X2022 é Name
3 VIIl2022 | 1X 2021 XI12021 -1X 2021 @ 2021 @2015 S

00 YKYNHO 101,0 116,1 111,6 112,1 115,7 116,7 |00 TOTAL

01 XpaHa n 6e3arnkoxonHa nuha 101,7 126,7 120,2 120,0 127,0 1325 |01 Food and non-alcoholic beverages

01.01 |XpaHa 101,8 127,7 121,2 120,5 1281 133,8 |01.01 |Food

01.02 |BesankoxonHa nuha 100,6 1184 112,0 116,4 118,4 121,3 | 01.02 | Non-alcoholic beverages

02 AxnoxonHa nuha 1 gyBaH 100,0 102,2 102,5 101,3 102,3 1319 |02 Alcoholic beverages and tobacco

02.01 |AnkoxonHa nuha 100,0 103,2 104,2 102,6 103,6 105,3 | 02.01 | Alcoholic beverages

02.02 |[dysaH 100,0 101,8 101,8 100,8 101,8 1455 |02.02 | Tobacco

03 Ogjeha v obyha 103,7 94,9 96,5 94,5 94,9 46,1 |03 Clothing and footwear

03.01 |Opjeha 104,4 96,1 98,7 96,7 97,9 51,7 | 03.01 | Clothing

03.02 |Obyha 102,2 92,2 91,3 89,5 88,3 36,1 |03.02 | Footwear

04 CraHoBatbe, BOAa, eNeKTpUYHa 101,3 112,6 101,2 106,7 107,8 116,0 |04 Housing, water, electricity, gas and
eHepruja, NuH 1 ApyrA EHEPreHTU other fuels

04.01 |CraHapuHa 100,6 104,7 104,7 102,2 104,7 110,0 | 04.01 | Actual rentals for housing

04.03 |OppxaBatbe 1 nonpaBak cTambeHe 1004 114,2 1131 109,7 1151 118,3 | 04.03 | Maintenance and repair of the
jeanH1Le dwelling

04.04 |CHabpjeBatbe BOLOM U [ipyre KOMyHarHe 100,2 102,2 101,6 1014 102,1 110,5 | 04.04 | Water supply and miscellaneous
ynyre services related to the dwelling

04.05 |EnekTpuyHa eHepruja 1 ApYrv EHEPreHTH 101,6 115,1 100,0 107,8 108,5 117,4 | 04.05 | Electricity, gas and other fuels

05 Hawmjewwraj, nokyhctBo 1 pegoBHO 100,6 11,6 109,3 108,0 111,9 106,5 |05 Fumnishings, household equipment
ofpxaBate and routine maintenance of the house

05.01 [Hamjewraj, nokyhcteo, Tenueu u apyre 99,5 112,8 109,7 112,0 114,9 115,3 | 05.01 | Fumiture and furnishings, carpets
noaHe NpocTupke and other floor coverings

05.02 | TekcTunHv Npon3soau 3a kyhy 100,2 101,9 101,0 100,8 101,3 90,1 | 05.02 | Household textiles

05.03  [KyhHu anapatu 101,8 107,3 105,6 102,8 107,0 100,4 | 05.03 | Household appliances

05.04 |CrakneHo 1 ctonHo nocyhe u kyhHu 100,0 105,3 1054 105,2 106,9 88,5 |[05.04 | Glassware, tableware and household
npubop utensils

05.05 |AnaTtu 1 onpema 3a kyhy v BpT 100,8 110,3 108,6 106,9 110,4 114,0 | 05.05 | Tools and equipment for house and

arden

05.06 |Mpou3soau u ycryre 3a pegoBHO 101,0 113,0 110,6 107,9 112,5 103,7 | 05.06 gGoods and services for routine

ofpxasatbe Kyhe household maintenance
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1. MHOEKCW NOTPOLLAYKMX LIMJEHA NPEMA KNACU®NKALINIM COICOP (Hactasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

§ IX 2022 1X 2022 1X 2022 l-1X 2022 1X 2022 1X 2022 é
] 1EED) V2022 | IX2021 | Xi2021 | bX2021 | @202 | @2015 | § dee
06 3papaBcTBO 100,0 100,4 101,2 100,4 100,9 109,2 |06 Health
06.01 {MeauuuHcky npoussoau 100,1 100,2 101,4 99,6 100,4 115,1 | 06.01 | Medical products
06.02 [3npaBcTBEHE yCnyre, OCUM GONMHNYKUX 99,9 101,0 101,0 101,9 102,0 98,2 |06.02 | OQut-patient services
06.03  [BonHuuke ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 | 06.03 | Hospital services
07 MpeBo3 100,2 128,4 122,6 126,7 130,0 1348 |07 Transport
07.01 |MpeBo3Ha cpeacTBa 100,0 104,2 104,2 103,1 104,2 948 |07.01 | Vehicles
07.02 |YnoTpeba npeBo3HUX CpeacTaBa 100,1 132,9 125,6 132,4 135,0 141,7 | 07.02 | Use of personal transport equipment
07.03 [Ycnyre npeBo3a 100,7 1214 118,8 11,7 120,7 133,1 [ 07.03 | Transport services
08 KomyHukaLuje 100,7 101,7 101,7 100,8 101,6 1015 |08 Communications
08.01 |[MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 100,0 | 08.01 | Postal services
08.02 |TenedhoHcka v Tenedakc onpema 102,6 98,0 98,5 96,0 96,9 68,0 |08.02 | Telephone and telefax equipment
08.03 |TenedoHcke v Tenedakc ycnyre 100,6 101,8 101,8 101,0 101,8 103,3 | 08.03 | Telephone and telefax services
09 Pekpeauuja u kyntypa 100,4 108,9 108,7 106,6 110,0 1182 |09 Recreation and culture
09.01 [Ayawno-Bu3yenHa, oTorpadeka n 100,5 98,4 97,9 99,6 98,7 81,1 | 09.01 |Audio-visual, photographic and
MHopMaTIYKa onpema information processing equipment
09.02 [Ocrana TpajHa fobpa 3a pekpeauujy 1 100,0 100,2 103,4 99,0 101,5 113,6 | 09.02 | Other major durables for recreation
KynTypy and culture
09.03 |OcTtanu npeameTy 1 onpema 3a 100,1 114,6 114,9 109,9 114,8 103,2 | 09.03 | Other recreational items and
pekpeauujy, BpT 1 kyAHN rbyBumLp equipment, gardens and pets
09.04 |Ycnyre pekpealyje u kynType 100,8 103,8 103,8 102,9 104,5 118,3 | 09.04 | Recreational and cultural services
09.05 [HouHe, kibure 1 npubop 3a nucatse 100,1 116,5 115,9 113,0 119,0 130,5 [ 09.05 | Newspapers, books and stationery
09.06  |MyTHW apaHxmaHu 98,7 112,7 11,4 105,0 111,8 130,3 | 09.06 | Package holidays
10 ObpasoBate 100,0 100,1 100,1 100,0 100,0 100,1 |10 Education
10.01 |MpeALuKoncko 1 0CHOBHO 06pa3oBatse 100,0 100,8 100,8 100,1 100,3 102,0 | 10.01 | Pre-school and primary education
10.02 |CpeatboLukoncko obpasoBatbe 100,0 100,0 100,0 100,0 100,0 99,7 | 10.02 | Secondary education
10.04 |YHuBepauTeTcko 06pasoBat-e 100,0 100,0 100,0 100,0 100,0 100,0 | 10.04 | University education
10.05 |O6pasoBatbe Koje ce He AeduHmLLE 100,0 100,0 100,0 100,0 100,0 100,0 | 10.05 | Education not definable by level
npema H1BoY
11 PectopaHu 1 xoTenu 100,2 111,6 1104 108,9 11,6 1158 |11 Restaurants and hotels
11.01 |YrocTuterscke ycnyre 100,2 113,3 112,1 110,1 113,3 118,4 | 11.01 | Catering services
11.02 |Ycnyre cvjewwTaja 100,0 1014 100,7 101,5 101,7 100,7 | 11.02 | Accommodation services
12 Ocrana fobpa u ycnyre 100,1 108,0 106,4 105,0 107,6 104,7 |12 Other goods and services
12.01  |NnyHa wera 100,0 112,8 110,1 107,7 111,9 108,5 |12.01 | Personal care
12.03  |Ilnynu npeameTn 100,3 101,6 100,9 100,7 101,0 86,8 |12.03 | Personal effects n.e.c.
12.05 |Ocuryparbe 100,0 99,7 100,0 99,7 99,8 94,7 | 12.05 |Insurance
12.06 |®uHaHcujcke ycnyre 100,0 109,2 109,2 109,3 109,3 140,2 | 12.06 | Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,5 104,3 103,0 103,7 104,9 106,4 | 12.07 | Other services n.e.c.
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Graph 1. Monthly and annual inflation
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METOJONOLLKA OBJALUHEHA
OeduHnumja HAEKCa NOTPOLIAYKUX LujeHa

VIHAekc moTpowiaykux LmjeHa npefctaBrba Mjepy NpocjedHe npomjeHe
unjeHa npoussoga (poba u ycnyra) koje pesvpeHTHa AoMahuHCTBa Kynyjy pamu
NoAMUpersa CBOjUX NUYHIUX NOTpeba.

Hamjena

/HOeKc noTpoLwavkux LujeHa KOpUCTW Ce kao Mjepa MHdnauuje, kao
WHOMKaTOP 3a OYyBake BPUJEAHOCTM KOf YroBOPa C MHAEKCHUM Krnaysynama,
Cnyxn kao fecnatop (uHanHe noTpowre [oMahMHCTaBa M KOpUCTM ce 3a
ynopehusate cTone uHdnauvie ¢ APYrUM PernoHnMa.

O6yxBat

VHneke notpoLuavkux LvjeHa y Peny6nuuy Cprickoj 3padyHaea ce Ha OCHOBY
penpeseHTaTBHE NMUCTe Npou3soda kojy y 2022. roguHu ymkmn 613 npoussoga. Ceakor
Mjeceua npukynrsa ce suwe of 9 000 uujeHa no yHanpujen AeuHUCAHOM Y30pKy
npofajH1X MjecTa v rpagosa.

- leorpadhckn 0oOyxBaT: LMjeHe ce MpuUKyMrbajy Ha LUECT nokauuja
(rpapoBa): bawa Ilyka, BujerbuHa, [oboj, WctouHo Capajeso, [Mpujegop w
Tpebutse.

- O6yxeaT npousBoaa: obyxBaheHM Cy HajBaxHWju MpOM3BOAW U
ycryre Koje Kynyje Pe3vieHTHO CTAHOBHULITBO pafy (MHaMHe MOTPOLUHE.
O6yxeaT pobapa W ycnyra pefjoBHO ce axypupa kako ©u ce ouyBana
penpe3eHTaTMBHOCT NUCTE MpoM3Boga C O0B3MPOM Ha ykyce noTpolaya M
HbWXOBE HaBYKE Y Nornegy KynosuHe.

CHuMarbe umjeHa

LinjeHe ce npukynreajy npema yTBphleHoM pacnopedy obunacka
npogaBHALA M TPXHUUA Koje Cy ofpefieHe Kao MjecTa CHUMara U npema jacHo
feduHucaHum  cneumdmkaumjama npoussogalycnyre. CHUMATESbU Ha OCHOBY TWX
MHdopMaLMja camocTanHo Bupajy KoHKpeTaH npouasof uujy hie LujeHy cHamaTy Ha
oppefeHoM npoaajHoM MeCTy, y Cknagy ca KpuTepujeM HajrpoaaBaHujer nponssoaa.
Kako 61 ce ocurypano fa cHumatersu u3 Mjecelia y Mjecel| CHUMajy LjeHe MCTux
npou3Boga, Te kako 61 ce MOrmo NpaTUT Koje Npou3BoAe CHUMATErbI nocMaTpajy Ha
TepeHy, NOTPEGHO je Y YIUTHIK YHU]ET CBE TPaXKeHe kapaKTepUCTUKe NPoM3BOaa, Te
WHopMaLMje O eBEHTYanHUM 3aMjeHama yKomvko UX UMa. Takas HauMH CHUMakba
omoryhyje npahetbe npomjeHe kpeTawa UujeHa uamehy Aa nepuoga Tj. npaherse
OVHaMuKe.

3a notpebe MHAeKca MOTpOLLAYKUX LMjeHa, CHUMatre LjeHa ce BpLum
crbegehux gaxa y mjecedy:

- 3a norbonpuepeaHe Npou3BoAe Koju ce Npofajy Ha nujauama, uvjeHe
ce npukynrbajy ABa nyTa MjeCeyvHo 1 T0 y NpBoj 1 Tpehoj ceamuLy y Mjecelly,

- 3a cse ocTane npou3sode LijeHe ce y Ckrapy ca Baxehnm eBponckim
perynatvama npukynrbajy jeaHom mjeceuHo (vamehy 1. m 21. y mjecely), ¢ MM Ja ce
HYXHO OfpaBa WCTV MHTepBan 1ameRy Npukynrbarba.

Mongepu

IMoHaepu Koju Ce NpuMjetbyjy 3a U3padyHaBak-e NHAEKCa NOTPOLLAYKMX LijeHa
npeacTasrbajy CTPYKTYPY MpoCjedHe MOTPOLHe [OMaNMHCTaBa, OAHOCHO MoKasyjy
penaTveHO yyeLuhe opabparmx Npou3soaa 1 ycnyra y yKynHoj MOTPOLLIHH.

OcHoBHM M3BOp nMofaTaka 3a W3pady noxpepa 3a obpadyyH MHAekca
NOTPOLIAYKMX LinjeHa je AHkeTa 0 noTpolutk AomahuHcTaBa. 3a nspadyHaBare
MHAEeKca NOTpOLLayKMX LnjeHa of jaHyapa 2018. rofuHe npuMjetbyjy ce NoHAepy
koju ce basupajy Ha nogauuma u3 AHkeTe 0 NoTpoLUkby JomahuHcTasa 3 2015.
roauHe. MoHaepu ce cBake rofvHe KOPUryjy C KpeTaweM LinjeHa y NpeTXoAHoj
TOLMHN.

Knacudmkaumja

3a obpayyH nHOekca noTpolladkux LujeHa kopucTu ce Knacudmkaupja
nuyHe noTpowwke npema HamjeHu (Classification of Individual Consumption by
Purpose - COICOP), koja aujenu npoussoge M ycrnyre Ha ABAHAEeCT OCHOBHMX
ofijeraka 3a koje ce 13payyHaBajy MHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2022 consists of 613 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is reqularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperaumja

3a WHOeKc noTpoLadKMX LujeHa MOTPeBHO je Hajnpuje M3pauyHaTh
enemMeHTapHe WHaeKce (MHAEKC NPoM3BOAA) U MHAEKCE penpe3eHTaTUBHINX CTaBKM
Ha HMBOY rpafoBa. [lpn TOome Ce Kao Mjepa CpeAwe BPUJEOHOCTU KOPUCTH
reomMeTpujcka CcpefuHa. ArperaTHW WMHOEKCM Ce HakoH Tora W3padyHasajy
kopuwTerem [lacnepoBe copmyne 3a MOHAEPUCAHY apUTMETUYKY CPeavHy
MOYEBLLM O HAJHVKET HUBOA WHAEKCA penpe3eHTaTUBHE CTaBke A0 HUBOA YKyMHOT
nHaekca 3a Penybnuky Cpncky. PecbepeHTHa 6asa 3a u3payyHaBare WHOEKCa je
2015. roanHa.

Ocrane gedmnuumje

MpousBoa: 6uno koja poba unu ycnyra 3a NM4YHYy NOTPOLLKY Koja ce
MOXe KyMUTW, FPYMHU Ha3uB 3a pobe u yenyre.

PenpeseHTaTBHa CTaBKa: NPOM3BOL Ha HajHWKEM HUBOY arperavje 3a
KOju1 Ce MOXe NPOLMjeHNTH NOHAEP.

Ctona npomjeHe: cTona npoMjeHe LMjeHa y OfHOCYy Ha oapefheHu
(petbepeHTHM) nepuoga.

Mpunpema caonwreka: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnuyku 3aBoa 3a ctatuctuky, Penybnuka Cpncka, bawa fyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332 700 — aupekTop [apko MunyHoBuR, rmaBHM ypeaHuK
- Wsnasn mjeceyHo — Caonwtere je objaBrbeHo Ha VHTepHeTy Ha appecu:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwherwa nopataka
06aBe3HO HaBeCTH U3BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢

e-mail: slavica.kukric@rzs.rs.ba

Published by Republika Srpska Institute of Statistics, Banja Luka, Vladke Platona bb
— Tel. +387 51 332 700 - Director Darko Milunovié, Editor in chief — Monthly
periodicity — Release is available on the Internet at: www.rzs.rs.ba — E-mail:
stat@rzs.rs.ba — These data can be used provided the source is acknowledged
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