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WHAEKCU NOTPOLLAYKUX LIWJEHA
CONSUMER PRICE INDICES

YKynaH MHAEKC noTpowaykix umjeHa y Peny6nuum Cprickoj, y HoBeMBpy
2024. ropnHe y 0AHOCY Ha NPeTXoAHM Mjece, BuLwK je 3a 0,4%.

Y opHocy Ha HoBembap 2023. roguHe, yKynaH UHAEKC NOTPOLLAYKMX LinjeHa
y npocjeky je uwwm 3a 1,1%.

MocmatpaHo no opjeruuma HamjeHe noTpowre (COICOP) y HoBembpy
2024. roguHe y ogHocy Ha oktobap 2024. roguHe, nHOeke ogjerska MpeBo3 BuwWM je
3a 0,7%, uHpekc opjerbka XpaHa w GesankoxonHa muha Buww je 3a 0,6%, nHoekc
opjerska PectopaHu n xotenm Buwm je 3a 0,5%, nHapekey ogjerbaka Ogjeha v obyha,
CraHoBatbe, HamjelwwTaj v nokyhcteo, 3apascteo n Octana gobpa v ycnyre BULM cy
3a no 04%. VHpekcn opjerbaka, KomyHukauuje, Pekpeauuja u kynTypa u
ObpasoBatbe OCTanu cy HeMPOMUjEH-EHM, AOK je MHAEKC oAjerbka ArnkoxomnHa nuha u
nyBaH Hxu 3a 1,2%.

1. IHAEKCW NOTPOLIAYKNX LNJEHA MPEMA KITAC®UKALINIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total Consumer Price Index in Republika Srpska in November 2024, in
comparison with the previous month, was 0.4% higher.

Compared to November 2023, total Consumer Price Index was on average
1.1% higher.

By COICOP divisions in November 2024, compared to October 2024, Index
of Transport was 0.7% higher, index of Food and non-alcoholic beverages was 0.6%
higher, index of Restaurants and hotels was 0.5% higher, index of Clothing and
footwear, index of Housing, index of Furnishings, household equipment and routine
maintenance of the house, index of Health and index of Other goods and services
were 0.4% higher. Index of Communications, index of Recreation and culture index of
Education remained unchanged, while index of Alcoholic beverages and tobacco was
1.2% lower.

o a
Q X12024 X12024 X12024 | 1-X12024 | XI12024 X12024 S
Q Hasus 2 Name
8 X 2024 X12023 XI112023 | 1-X12023 @ 2023 @ 2015 S
00 |YKYMHO 100,4 101,1 1014 101,8 102,3 1245 |00 | TOTAL
01 XpaHa 1 6esankoxonHa nuha 100,6 104,0 1036 102,1 104,1 1464 |01 Food and non-alcoholic beverages
01.01 |Xpata 100,2 102,8 102,4 101,6 102,8 1456 | 01.01 | Food
01.02 |Besankoxonta nuha 103,8 114,4 114,2 106,9 116,4 153,3 | 01.02 | Non-alcoholic beverages
02 AxnoxonHa nuha n aysaH 08,8 1036 1036 104,9 104,8 1447 |02 Alcoholic beverages and tobacco
02.01 [AnkoxonHa nuha 95,9 100,6 100,4 106,8 1032 118,0 |02.01 | Alcoholic beverages
02.02 |fysaH 100,0 104,9 104,9 104,2 105,5 1584 | 02.02 | Tobacco
03 Opjeha v obyha 1004 %5 987 94,0 9,0 41 |03 Clothing and footwear
03.01 |Opjeha 100,3 96,5 99,3 94,1 96,3 474 | 03.01 | Clothing
03.02 |Obyha 100,6 %5 972 936 952 326 |03.02 | Footwear
04 CraHoBatbe, BOAA, ENEKTPUYHA 04 Housing, water, electricity, gas and
eHepruja, NWH 1 ApYriA EHEPreHTH 100,4 98,3 98,2 101,3 100,1 130,5 other fuels
04.01 |CraHapuHa 101,2 115,7 115,7 113,8 119,4 137,14 | 04.01 | Actual rentals for housing
04.03 |OppxaBatbe 1 nonpasak cTambeHe 04.03 | Maintenance and repair of the dwelling
jennHnLe 100,0 103,3 103,2 107,2 107,2 136,4
04.04 |CHabpjeBatbe BOAOM M Apyre 04.04 | Water supply and miscellaneous
KOMyHanHe ynyre 100,0 102,3 102,3 102,9 103,4 121,3 services related to the dwelling
04.05 |EnektpuyHa eHepruja 1 apyru 1004 958 958 995 974 130,9 | 04.05 | Electricity, gas and other fuels
05 Hawmjewwraj, nokyhcTBo 1 peAoBHO 05 Fumishings, household equipment and
oppxasate 100,4 99,4 99,7 101,6 101,3 113,8 routine maintenance of the house
05.01 |HamjewwTaj, nokyhcTeo, Tenucu u 05.01 | Fumiture and furnishings, carpets and
Zpyre nofHe NpocTupKe 99,9 971 97,8 98,1 97,3 1141 other floor coverings
05.02 |TexcTunkm nponssoa 3a kyhy 997 983 98,1 998 987 906 |05.02 | Household textiles
05.03 |Kyhnu anapatu 100,3 101,0 101,6 101,2 1014 103,8 | 05.03 | Household appliances
05.04 |CrakreHo v cTornHo nocyhe v kyhHu 05.04 | Glassware, tableware and household
npubop 101,2 99,8 99,9 101,2 100,6 89,6 utensils
05.05 |Anatu 1 onpema 3a kyhy u BpT 05.05 | Tools and equipment for house and
100,1 101,4 101,2 102,6 102,7 1231 garden
05.06 |lMpou3soau 1 ycnyre 3a pe4oBHO 05.06 | Goods and services for routine
oppxasatse kyhe 100,6 99,6 99,9 103,2 102,8 115,7 household maintenance
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1. MHOEKCW NOTPOLIAYKMX LINJEHA NPEMA KNACU®WNKALINIU COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o a
S X12024 X12024 X12024 | 1-X12024 | XI12024 X12024 2
o Haans ) Name
S X 2024 X12023 | XI12023 | I-XI2023 @ 2023 @ 2015 S
06 |3npascreo 1004 103,2 103,0 102,8 104,8 16,7 |06 |Health
06.01  |MeauuuHcku Npoussoam 100,7 106,4 106,1 105,7 108,7 128,6 | 06.01 | Medical products
06.02 |3npascTBeHe ycnyre, 0CM GOMHUIKNX 100,1 975 975 97,7 98,0 97,0 |06.02 | Out-patient services
06.03 |BonHudke yenyre 100,0 100,0 100,0 100,0 100,0 110,6 |06.03 | Hospital services
07 |Mpesos 100,7 94,4 96,9 98,8 96,4 121,7 |07 | Transport
07.01 |Mpeso3Ha cpeacTsa 100,0 997 997 101,6 1014 994 |07.01 | Vehicles
07.02 |YnoTpeba npeBo3HMX CpeacTaBa 100,9 924 95,5 98,0 945 1226 |07.02 | Use of personal transport equipment
07.03 |Ycnyre npeso3a 100,1 104,9 104,8 101,6 105,1 142,14 | 07.03 | Transport services
08 KomyHmkaupmje 100,0 999 999 101,2 101,1 103,8 |08 Communications
08.01 |MowrTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,1 |08.01 |Postal services
08.02 |TenedpoHcka 1 Tenedakc onpema 100,4 974 98,0 96,9 96,1 64,2 |08.02 | Telephone and telefax equipment
08.03 |TenedoHcke 1 Tenedakc ycnyre 100,0 100,0 100,0 1014 1012 105,9 |08.03 | Telephone and telefax services
09 Pexpeauuja 1 kyntypa 100,0 1018 1017 1035 103,9 1271 |09 Recreation and culture
09.01 |Ayawno-Bu3yenHa, gotorpadcka u 09.01 | Audio-visual, photographic and
MHEOpMaTUYKa onpema 97,5 96,0 95,8 96,6 93,2 739 information processing equipment
09.02 |Ocrana tpajHa Ao6pa 3a pekpeaLujy u 09.02 | Other major durables for recreation
KynTypy 100,0 100,0 100,0 100,7 100,6 1244 and culture
09.03 |Ocranu npeameTy n onpema 3a 09.03 | Other recreational items and
pekpeauujy, BPT 1 KyAHU Tbybumum 100,2 102,3 101,2 101,9 102,8 110,4 equipment, gardens and pets
09.04 [Ycnyre pekpeaupje v kyntype 100,0 101,3 1013 1033 103,5 1255 | 09.04 | Recreational and cultural services
09.05 |HosuHe, Kroure v npubop 3a nucatbe 100,0 101,9 101,8 104,8 1054 145,3 | 09.05 | Newspapers, books and stationery
09.06 |MyTHW apaHXMaH1 100,5 110,0 110,0 106,8 1095 146,9 | 09.06 | Package holidays
10 |OBpasosarbe 100,0 1004 100,4 100,6 100,7 101,8 |10 | Education
10.01  |MpeaLuKkonCcko ¥ 0CHOBHO 06pa3oBae 100,0 100,3 100,3 100,8 100,9 109,9 | 10.01 | Pre-school and primary education
10.02 |CpearboLLKoncko 0bpasoBarse 100,0 100,9 100,9 101,5 1019 102,9 | 10.02 | Secondary education
10.04 |YnuBepauTeTcko 0bpasoBate 100,0 100,0 100,0 100,0 100,0 100,0 | 10.04 | University education
10.05 |O6pa3soBatbe Koje Ce He feduHuLLe 10.05 | Education not definable by level
npema H1Boy 100,0 104,9 104,9 106,2 107,2 107,9
1" Pectopahu 1 xotenu 100,5 107,0 106,9 106,3 109,0 1317 |11 Restaurants and hotels
11.01  |Yroctutesrscke yenyre 100,6 107,2 1071 1058 108,8 134,3 | 11.01 | Catering services
11.02 |Ycnyre cmjewrTaja 100,0 106,1 106,1 109,8 110,1 117,2 | 11.02 | Accommodation services
12 Ocrana no6pa u ycnyre 100,4 103,6 103,1 105,1 106,3 1216 |12 Other goods and services
12.01  |fnuHa wera 100,6 1056 104,7 106,2 108,0 1295 | 12.01 | Personal care
12.03  |udnm npeameTy 100,6 1012 102,3 1011 102,4 89,7 |12.03 | Personal effects n.e.c.
12.05 |Ocurypatbe 100,0 100,0 100,0 102,9 102,7 1074 | 12.05 | Insurance
12.06 |PuHaHcHjcke yenyre 100,0 100,0 100,0 100,0 100,0 140,9 | 12.06 | Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,0 101,8 101,8 105,5 106,3 116,7 | 12.07 | Other services n.e.c.
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METOAOIOLLKA OBJAWHEHA
[JedmHnumja MHAEKCa NOTPOLLAYKAX LijeHa

VHOekc noTpoluavkux LujeHa npefcTaBba Mjepy npocjeyHe npomjeHe
LmjeHa npouseoda (poba u ycnyra) koje pesupeHTHa AoMmahWHCTBA kynyjy pagu
nofMMperba CBOjUX NMYHNX NoTpeba.

HamjeHa

/HOeKkc noTpowavkux LujeHa KOpWUCTM Ce kao Mjepa MH(pnauwje, kao
VHAMKATOP 3a O4YyBakb€ BPWjE[HOCTW KOO YroBopa C MHAEKCHUM Kraysynama,
CnyXu kao fAecpnatop cuHanHe noTpolwre AomahuHCTaBa W KOPUCTM Ce 3a
ynopehuBate cTone UHdnauvie ¢ APYrUM PervoHnma.

Obyxsat

MHpexc notpoLuadkux LvjeHa y Peny6nium Cpnckoj n3padyHaea ce Ha OCHOBY
penpeseHTaTBHe cTe npoun3soda kojy y 2024. rogvkm umhm 615 npoussoaa. Ceakor
mjecelia npukynrba ce suwe of 9 000 upjeHa no yHanpujed AeUHUCAHOM Y30pKY
npoAajHuX MjecTa 1 rpagosa.

- Teorpadhckn obyxBaT: UMjeHe Ce NpUKynrbajy Ha LWeCT nokauuja
(rpapoBa): bara Jlyka, BujersuHa, [ob6oj, WcrouHo CapajeBo, [pujegop w
Tpebutbe.

- ObyxeaTt npousBopaa: 0byxBaheHu Cy HajBaXHMju NPOU3BOAM U yCnyre
Koje Kynyje Pe3waeHTHO CTaHOBHWLWITBO pagu (uHanHe notpowre. Obyxsat
nobapa 1 ycryra pefjoBHO Ce axypupa kako 6u ce ovyBana penpe3eHTaTMBHOCT
nMcTe Npon3eoga ¢ 0631poM Ha yKyce noTpollaya 1 HIXOBe HaBWKe Yy norneay
KyNOBMHE.

CHumatse unjeHa

LivjeHe ce npukynrbajy npema yTBphieHOM pacriopedy obunacka
NpoAaBHMLA M TPXKHMLA Koje Cy oapefjleHe kao Mjecta CHMMarba W npema jacHo
AeduHucaHum - cneuudukaupjama npounssoaalycnyre. CHUMATErbM Ha OCHOBY TUX
MHdopMaLmja camocTanHo Gupajy KoHkpeTaH npouasog uujy hie LujeHy cHumaTy Ha
oppeheHoM NpofajHoM MjecTy, y Ckragy ca KpuTtepujeM HajnpoaaBaHujer npouseoga.
Kako 61 ce ocurypano fa cHumaterbu u3 MjeceLa y Mjecel| CHUMajy LijeHe ucTux
npou3Boaa, Te kako O1 ce MOro NPaTUTU Koje MPOM3BOAE CHUMATESbM MOCMaTpajy Ha
TepeHy, NOTPEBHO je Y YIUTHIK YHU]ETH CBE TPaxkeHe kapaKTepucTuke Npoussoaa, Te
MHopMaLje 0 eBeHTYanHMM 3amjeHama yKonmko UX UMa. TakaB HauMH CHUMatba
omoryhyje npaherse npomjeHe kpeTara LvjeHa uamefly asa nepuoga Tj. npahetbe
AVHaMKKE.

3a notpebe WHAeKkca MOTPOLLAYKMX LMjeHa, CHUMake LpjeHa ce BpLuM
creefehux AaHa y mjecely:

- 3a norsonpuBpeaHe NPoU3BOAE KojU Ce MpoAajy Ha Nujauama, LuujeHe
ce NpuKynbajy ABa nyTa MjeceyHo 1 To y NpBoj 1 Tpehoj ceamuuy y mjecedly,

- 3a cBe ocTane npou3eode LujeHe ce y cknagy ca Baxehum eBpomnckum
perynaTveama npuKynrbajy jeaHom mjeceyro (navefly 1. u 21. y mjecewyy), ¢ Tam aa ce
HY)HO OApaBa WCTV MHTepBan UameRy NpuKynrbarba.

lMonpepm

[MoHaepu koju Ce NpuMjetbyjy 3a 13padyHaBak-e MHAEKCa NOTPOLLAYKUX LijeHa
npeacTaBrbajy CTPYKTYpYy MpoCjedHe MOTPOLWHE [OMaNMHCTaBa, OAHOCHO MOKadyjy
penateHo yyelLhe onabpaHux Npon3Boaa 1 YCITyra Y YKyMHOj MOTPOLLHbM.

OcHoBHM M3BOp MojaTaka 3a u3papy noHpepa 3a obpadyH MHAekca
NoTPOLLAYKNX LmjeHa je AHKeTa 0 NoTpoLLky AomahuHeTaea. 3a upadyHaBare
MHAEeKca NOTpoLUayKuX LnjeHa og janyapa 2018. rofuHe npuMjetbyjy ce NoHAepu
koju ce ba3upajy Ha nogauuma 13 AHkeTe o noTpoLkby fJomahuHcTasa u3 2015.
roauHe. TMoxaepw ce cBake roauHe KOpUryjy C KpeTaweM LijeHa Y NpeTXOfHO]
TOAMHN.

Knacudpmkaupja

3a obpayyH nHOekca noTpolladkux LujeHa kopucTi ce Knacucpukaupja
nnyHe noTpolre npema HamjeHn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjenn npou3Boge W ycryre Ha [BaHAeCT OCHOBHMX
ofjerbaka 3a koje ce 13padyHaBajy MHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2024 consists of 615 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Isto¢no Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is reqularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in @ month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Pumose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperauyvja

3a MHOeKc MOTpOLaukAX LujeHa NoTpebHO je Hajnpuje W3padyHaTy
€ernemMeHTapHe MHAEKCe (MHOEKC Npou3BOAa) U MHAEKCE PEnpe3eHTATMBHUX CTaBKu
Ha HMBOY rpapjoBa. [lpu TOomMe ce Kao Mjepa CpeAre BPUJEAHOCTU KOPUCTH
reomeTpujcka CpefuHa. ArperaTHW WHOEKCM Ce HakoH Tora w3padyHaBajy
kopuwTerem Jlacnepose opmyne 3a MOHAEPUCAHY apuUTMETUYKY CPpeanHy
MOYEBLLN O HAJHUXET HUBOA MHAEKCA PEnpe3eHTaTUBHE CTaBKe A0 HMBOA YKYMHOM
nHpekca 3a Penybnuky Cpncky. PedbepeHTHa basa 3a n3padyHaBate WHAEKca je
2015. roanHa.

Ocrare gedurnumie

Mpowssop: 6Uno koja poba U ycnyra 3a MU4HY NOTPOLLKY Koja Ce MOXE
KyNUTI, rpyNHK Ha3uB 3a pobe v ycryre.

PenpeseHTatuBHa CTaBka: MPOWU3BOA Ha HajHWKEM HMBOY arperauuje 3a
KOju Ce MOXe NpOLWjeHNTI NoHAep.

Crona npomjeHe: cTona MpoMjeHe LujeHa Yy opgHOCy Ha oapefeHu
(petbepeHTHU) nepuog.

Mpunpema caoniwTera: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnuykm 3aBop 3a cratuctuky, Penybrinka Cpncka, bawa fyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 — [Oupektop [Oapko MunyHoBuh, rnasHu
ypenHuk — Manasu mjeceuHo — CaonwTetbe je 06jaBrbeHo Ha WHTepHETY Ha agpecy:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwhersa nogataka 06aBesHo
HaBeCTU 13BOp

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢

e-mail: slavica.kukric@rzs.rs.ba
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